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An Industry in Transition. A Region in Focus. 

If there is one thing that has become clear in recent months, it is this: 
broadcasting is no longer evolving in phases. It is evolving in real time. 

Since joining the Asia-Pacific Broadcasting Union in February 2026, I have 
had the opportunity to witness firsthand the conversations shaping the future 
of our industry. Nowhere was this more evident than at our flagship Digital 
Broadcasting Symposium 2026 (DBS2026), held in Kuala Lumpur this April. 

Under the theme The Rising Synthetic Era, DBS 2026 brought together 
members, industry leaders, innovators, and broadcasters from across the 
region to confront the realities of a rapidly transforming media landscape in 
Asia. Officiating the event, YB Datuk Fahmi Fadzil, Minister of Communications, 
Malaysia, emphasised the importance of responsible innovation, highlighting 
that as technology advances, the role of broadcasters in upholding trust, 
credibility, and public value becomes even more critical. 

This sentiment was echoed by Veysel Binbay, who led the conference, 
noting that the changes we are witnessing are not temporary disruptions but 
a permanent shift. The industry is no longer moving towards stability, but 
towards a state of continuous evolution that demands adaptability, clarity, 
and leadership. 

This edition of the ABU Q1 Magazine reflects exactly that. 

Across these pages, you will find perspectives from the ABU team that go 
beyond reporting what is happening and instead challenge how we think 
about it. From the growing influence of AI and digital transformation to the 
shifting dynamics of audience trust, content, and media rights, these are 
conversations that are immediate, complex, and demand clarity. 

What struck me most while putting this issue together is the strength of 
thought leadership within our own network. These are not distant ideas, but 
insights from the people navigating these changes every day - our Members, 
our leaders, our industry. 

At ABU, our role is not simply to observe these shifts. It is to bring them into 
focus. To create space for dialogue. To connect perspectives across borders. 
And at times, to ask the uncomfortable questions that push us forward. 
Because the reality is this. Technology will continue to advance. Platforms 
will continue to evolve. But the one thing that will determine the future of 
broadcasting is not technology.  

It is trust.  

Trust in the stories we tell. Trust in the information we deliver. And trust in the 
role we play in society. 

This is what makes public service media not just relevant, but essential. 

As this is my first issue as Editor, I see this publication not just as a 
reflection of the industry, but as a platform to shape its direction. Expect 
sharper conversations. Broader perspectives. And a continued commitment 
to positioning ABU as a thought leader in the Asia-Pacific broadcasting 
landscape. 

Because if there is one thing I firmly believe, it is this.  

We are not here to keep pace with change. We are here to define what comes 
next. 
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Across the ABU community, one theme is 
becoming increasingly clear: the role of media 
is expanding, and so too is its responsibility.

Recent initiatives and discussions across our 
membership highlight four interconnected priorities 
that are shaping the Union’s direction: strengthening 
trust through Media and Information Literacy, building 
resilience in the face of climate and disaster risks, 
advancing diversity and inclusion, and reinforcing the 
role of media in promoting peace.

Trust remains the foundation of public service media. In 
a crowded and fast-moving information environment, 
Media and Information Literacy is no longer optional. It 
is central to how audiences engage with content and 
how they judge credibility.

In this context, the responsible use of emerging 
technologies, particularly artificial intelligence, is 
becoming increasingly important. Platforms such as 
the  ABU AI Forum 2026 and the ABU AI Hub provide 
members with practical spaces to explore how AI can 
support broadcasting while upholding editorial integrity. 
By connecting innovation with responsibility, they guide 
members in adapting to technological change without 
compromising trust.

The growing impact of climate change and disasters 
across the region reinforces the need for resilient and 
prepared media systems. The Union’s “Media Saving 
Lives” movement, together with its Media Summit on 
Climate Action and Disaster Prevention - CADP2026, 
reflects a clear and practical response to this challenge. 
These initiatives are designed to strengthen the role of 
media not only as a source of information, but as a 
critical public service during times of crisis.

Public Media in Transition: 
Trust, Resilience, and 
Responsibility
By Nargiza Numanova
Head Secretary-General’s Office, 
Asia-Pacific Broadcasting Union

Diversity and inclusion continue to shape the 
credibility and relevance of media organisations. The 
ABU continues to support members in building more 
inclusive workplaces and more representative content 
that reflects the communities they serve.

Alongside these priorities, the role of media in promoting 
peace remains fundamental. In an increasingly complex 
and, at times, polarised information environment, 
responsible storytelling can help reduce tensions, foster 
understanding, and build bridges across communities. 
Initiatives such as the ABU’s T4P Media Awards -2026 
highlight the power of content that promotes dialogue, 
empathy, and shared humanity. They serve as a reminder 
that media does not only inform, it can also contribute 
meaningfully to social cohesion and peaceful societies.

The common thread across all four areas is trust. 
Trust in information. Trust in institutions. And trust that 
media organisations serve all segments of society with 
accuracy, responsibility, and fairness.

The ABU continues to support its members through 
capacity building, regional cooperation, and practical 
tools that help translate these priorities into action. 
The work ahead is not about introducing entirely 
new concepts, but about strengthening consistency, 
coordination, and long-term commitment across our 
membership.

As the media landscape continues to evolve, our 
collective focus remains clear: to ensure that ABU 
members are not only adapting to change, but leading 
with purpose, responsibility, and public value.

MESSAGE

https://events.abu.org.my/eventcalendar/abu-ai-forum-2026/
https://www.abu.org.my/aihub
https://events.abu.org.my/eventcalendar/10th-abu-media-summit-on-climate-action-and-disaster-prevention/
https://events.abu.org.my/eventcalendar/2026-abu-t4p-media-awards/
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Continue next page >>

Broadcasting 
in the 
Synthetic Era: 
A Strategic 
Reassessment 
of Technology, 
Trust, and 
Relevance
By Dr Veysel Binbay 
Director of Technology and Innovation, 
Asia-Pacific Broadcasting Union 

Introduction: Moving Beyond 
the Language of Disruption 
The Digital Broadcasting Symposium 2026, 
held under the theme The Rising Synthetic Era, 
provided a timely opportunity to examine the 
evolving relationship between broadcasting 
and emerging technologies. While much of the 
industry discourse continues to frame current 
developments as “disruption,” the discussions at 
DBS suggest that this terminology may no longer 
be sufficient. What we are witnessing is not a 
temporary disturbance to established models, 
but a structural reconfiguration of how media is 
created, distributed, and consumed. 

Broadcasting, which once operated within clearly 
defined boundaries, is now part of a broader 
and increasingly complex media ecosystem 
shaped by digital platforms, artificial intelligence, 
and changing audience expectations. This shift 
requires more than incremental adjustment. It calls 
for a reassessment of long standing assumptions 
about control, reach, and the role of broadcasters 
within the information landscape. 

Repositioning Broadcasting: 
Internet First or Internet Also 
One of the central discussions at DBS 2026 focused 
on how broadcasters should position themselves 
in a digital environment that has already become 
dominant. The question of whether broadcasting 
should be “internet first” or “internet also” reflects 
a deeper strategic challenge regarding identity 
and operational direction. 
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Audience behaviour has already moved decisively 
towards audiovisual, on demand consumption. 
This has reduced the relative advantage of 
traditional linear broadcasting, which historically 
relied on scheduled programming and controlled 
distribution channels. In the current environment, 
content is expected to be accessible across 
multiple platforms, tailored to individual 
preferences, and delivered with minimal latency. 

This shift places broadcasters in a position where 
they must reconsider not only how they distribute 
content, but how they define their value. The 
traditional role of being the primary gateway to 
mass audiences is no longer guaranteed. Instead, 
broadcasters must compete within a distributed 
ecosystem where visibility, relevance, and 
engagement are continuously contested. 

The implications of this are operational as much 
as they are strategic. Workflows must be adapted 
to support multi platform delivery, content must 
be designed for diverse consumption patterns, 
and organisational structures must become more 
responsive to rapid technological change. 

A Region of Contrasts: 
Leadership and Structural 
Challenges 
The Asia Pacific region, as represented within the 
ABU membership, presents a diverse and multi 
layered landscape. This diversity was clearly 
reflected in the discussions at DBS 2026, where 
both technological leadership and structural 
challenges were evident. 

On one side, several broadcasters are actively 
advancing the use of emerging technologies. This 
includes the integration of artificial intelligence 
into production processes, experimentation 
with agentic AI systems, and the deployment of 
advanced distribution infrastructures leveraging 
satellite and 5G capabilities. In these areas, parts 
of the region are not only keeping pace with global 
developments, but contributing to the direction of 
innovation. 

On the other side, there are broadcasters that 
continue to face more fundamental challenges, 
including the transition from analogue to digital 
systems and the maintenance of stable and 
reliable broadcast operations. These challenges 
are not insignificant and require sustained focus 
and investment. 

This duality is not unexpected. It reflects the 
varied levels of technological maturity, regulatory 
environments, and resource availability across the 

Continue next page >>
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region. As such, it reinforces the need for adaptable 
frameworks that can accommodate different 
starting points while still enabling progress. 

Artif icial  Intel l igence: 
Managing Adoption Within a 
Moving Target 
Artificial intelligence and synthetic media were 
central themes throughout DBS 2026. The 
discussions frequently returned to the question 
of whether the industry is moving too quickly or 
too cautiously in adopting these technologies. 
However, this binary framing does not fully capture 
the complexity of the situation. 

The pace of technological development in AI is 
largely driven by actors outside the broadcasting 
sector. As such, broadcasters have limited 
influence over how quickly these technologies 
evolve. What remains within their control is the 
manner in which they are implemented and 
governed. 

This places emphasis on the need for structured 
adoption. Without clear frameworks, there is a risk 
that the use of AI could undermine audience trust, 
particularly in areas related to content authenticity 
and transparency. At the same time, delaying 
adoption may limit the ability of broadcasters to 
remain competitive in terms of content production 
and delivery. 

The objective, therefore, is not to regulate the 
speed of adoption, but to ensure that adoption 
is accompanied by appropriate safeguards. This 
requires a combination of technical understanding, 
policy development, and organisational alignment. 

Operational Priorities: From 
Discussion to Implementation 
A consistent theme emerging from DBS 2026 is the 
need to move from discussion to implementation. 
While high level conversations are important, they 
must be translated into practical actions that can 
be applied within broadcasting organisations. 

In this regard, three areas should be prioritised. 
First, the establishment of human oversight 
mechanisms to ensure accountability in AI assisted 
processes. Second, the implementation of clear 
and consistent labelling practices to distinguish 
between human generated and synthetic content. 
Third, the strengthening of cybersecurity measures 
to protect both infrastructure and content integrity. 

These priorities are not theoretical. They 
represent immediate operational requirements 
that will influence how effectively broadcasters 

can integrate emerging technologies into their 
workflows. 

The role of ABU in this process is to provide guiding 
frameworks and facilitate knowledge sharing 
among members. However, the responsibility for 
implementation rests with individual organisations, 
each of which must adapt these frameworks to 
their specific contexts. 

Innovation and Responsibility: 
Aligning Technical Capability 
with Public Trust 
The relationship between innovation and 
responsibility is often presented as a balancing 
act. In practice, the two must be aligned rather 
than opposed. 

Broadcasters operate within a public trust 
framework, particularly those with public service 
mandates. This places additional responsibility 
on how technologies are used, especially in areas 
where the distinction between real and synthetic 
content may become less clear. 

Continue next page >>
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The Role of ABU: Enabling 
Coordination Across Diversity 
Within this evolving landscape, the role of the 
Asia-Pacific Broadcasting Union is increasingly 
important. As a regional organisation with a 
diverse membership, ABU is uniquely positioned 
to facilitate the exchange of knowledge and 
experience across different markets. 

This function is particularly valuable in a context 
where no single model can be applied universally. 
By providing platforms for collaboration and 
developing practical guidance, ABU can support 
its members in navigating both technological and 
operational challenges. 

The focus moving forward will be on strengthening 
this role, ensuring that insights generated through 
forums such as DBS are translated into actionable 
strategies. 

Conclusion: Recognising the 
Permanence of Change 
A key takeaway from DBS 2026 is clear. The 
changes shaping broadcasting are not temporary 
disruptions. They are structural shifts that will 
continue to redefine the industry at every level. 

This is no longer a question of adaptation at 
the margins. It requires a decisive shift in how 
broadcasters think, operate, and position 
themselves within a rapidly evolving media 
environment. Preserving legacy models is no 
longer a viable strategy. The focus must now 
be on actively building new ones that reflect the 
realities of today’s ecosystem. 

Looking ahead, DBS 2027 will not simply continue 
the conversation. It will push it further. There is a 
growing need not only to explore what lies ahead, 
but to critically examine what has already been 
said, predicted, and implemented. By revisiting 
past assumptions and measuring them against 
current outcomes, the industry can move beyond 
speculation and towards more informed, strategic 
decision making. 

DBS has, over the years, established itself as 
a platform for technical exchange and industry 
dialogue. The next phase is about sharpening 
its role as a space for clarity, direction, and 
accountability in how broadcasting evolves. 

In a landscape where change is no longer episodic 
but constant, the ability to respond is not enough. 
Broadcasters must be prepared to anticipate, to 
act with intent, and to define their place in an 
industry that is no longer waiting for anyone to 
catch up.

At the same time, innovation is necessary to 
maintain relevance within a competitive media 
environment. The challenge is therefore to ensure 
that technological capability is developed in a 
way that reinforces, rather than compromises, 
audience trust. 

This requires not only technical solutions, but also 
clear policies and transparent communication 
with audiences. 

Redefining Broadcasting 
Within a Broader Media 
Ecosystem 
Another key insight from DBS 2026 is that 
broadcasting can no longer be considered 
in isolation. It now operates within a broader 
media ecosystem that includes digital platforms, 
technology providers, and new forms of content 
creators. 

These entities are not peripheral. They play a 
central role in shaping audience expectations and 
consumption patterns. As a result, broadcasters 
must redefine their position within this ecosystem, 
taking into account both competition and potential 
collaboration. 

This redefinition involves reconsidering traditional 
assumptions about content ownership, 
distribution, and audience engagement. It also 
requires a willingness to explore new models 
that extend beyond conventional broadcasting 
frameworks. 
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Mr Inoue, as President of NHK and ABU Vice 
President, what are your key priorities for the 
coming years?
I believe that the most urgent challenges we 
must address in the coming years can be broadly 
categorized into two areas: our business structure 
and our financial structure.

First, regarding our business structure, the true 
source of NHK’s competitiveness lies in the 
power of its content. Strengthening our ability to 
consistently develop and produce high quality 
content is essential. The key to enhancing 
NHK’s long term sustainability is a fundamental 
reinforcement of our ability to develop content, 
deliver it effectively, and expand it globally. We 
will take an even more proactive, forward leaning 
approach by deepening the integration of digital 
and broadcast services, developing new IP and 
other forms of intellectual property, and pursuing 
international expansion of our programs with a 
global perspective.

Redefining Public 
Service Media 
in a Time of 
Constant Change 

Continue next page >>

– ABU LEADERSHIP INSIGHTS

By Inoue Tatsuhiko
President of NHK and ABU Vice President

As the newly appointed President of NHK, 
Tatsuhiko Inoue steps into leadership at a time 
of significant transformation and challenge 
for public service media. Representing one 
of the founding Members of the Asia-Pacific 
Broadcasting Union, his appointment comes 
at a critical moment for the industry. In 
this issue, we speak with Mr Inoue to gain 
insight into his vision for NHK, his priorities 
moving forward, and the role he sees public 
broadcasters playing in an increasingly 
complex and evolving media landscape. We 
look forward to witnessing the direction and 
impact of his leadership in the years ahead.
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How do you see the role of public broadcasters 
evolving in an increasingly digital and AI-driven 
environment?
What people expect from public service media 
is the reliable delivery of two things: accurate 
information that supports their daily lives, and 
high quality, enriching programs and content that 
add depth and meaning to everyday experience. 
As digitalization and the rapid advancement of AI 
continue to expand the information space on an 
unprecedented scale, they have also given rise 
to new risks, including unverified information and 
social fragmentation driven by filter bubbles.

In this environment, the role of public service media 
should evolve into that of a trusted reference point 
in the information space—one that society can 
rely on with confidence as a guide and anchor. 

First, public service media must remain a source 
of trust in the online environment. Through NHK 
ONE, our domestic internet service that has 
become part of NHK’s core public services, we 
provide accurate, primary information backed by 
thorough reporting and verification, just as we do 
in broadcasting. In doing so, public media should 
function as a kind of anchor —countering the 
spread of fake news and helping maintain stability 
and trust in the information space.

Second, we must be clear and responsible in how 
we engage with AI.

While we actively utilize AI to improve operational 
efficiency and to enable new forms of expression—
such as automated translation and sign language 
CGI—we will never delegate to AI the core 
judgments of journalism and content creation, 
namely deciding what is true and what should 
be conveyed to the public. To safeguard the 
fundamental principles of public service media, 
including respect for human rights, fairness, and 
impartiality, we manage AI related risks based on 
our own guidelines and pursue a human centered 
approach to its use. At the same time, we are 
exploring the responsible use of NHK’s high 
quality archives as training resources, contributing 
to the greater accuracy and healthy development 
of Japanese language AI.

Third, the role of public service media lies in the 
further development of universal services that 
ensure value can be delivered widely and reliably. 
By harnessing digital technologies, we will 
continue to build environments in which essential 

For our domestic audiences, internet distribution 
became part of our core services last October 
(2025), and we launched NHK ONE, a new 
integrated digital service. Viewers who pay 
the receiving fee can watch all NHK terrestrial 
programs at no additional cost—either via live 
streaming or on-demand within one week—
seamlessly across web browsers, smartphones, 
and connected TVs. As viewing habits continue 
to diversify, we will keep adapting our delivery 
methods so that people of all generations can 
easily access NHK content.

Second, in terms of our financial structure, a 
strong and stable financial foundation is essential 
for NHK to continue providing accurate, rich, 
and universally accessible public media services 
nationwide. It is vital that we preserve our current 
receiving fee system – which supports the core 
of our operations – and ensure its long-term 
sustainability.  NHK is funded primarily through 
receiving fees paid by each Japanese households, 
which account for about 96 percent of our total 
revenue. In response to rising prices in recent 
years, NHK reduced the receiving fee in 2023 
to ease the financial burden on viewers. As a 
result, we must reduce our operating expenses 
by approximately 130 billion yen. At the same 
time, the global rise in production costs poses 
an additional challenge for public service media 
organizations like NHK, which operate within a 
limited funding model.

Given this environment, stabilizing our receiving 
fee revenue—and halting its decline—is an 
urgent priority. We will mobilize the full strength 
of the NHK Group to achieve this goal, and I am 
determined to pursue it with unwavering resolve 
so that we can maintain the receiving fee system.

Another challenge shared by members of the Asia-
Pacific Broadcasting Union (ABU) is the urgent 
need to address the global spread of mis  and 
disinformation, including so called fake news. By 
working closely with broadcasters across the Asia 
Pacific region, we aim to strengthen fact checking 
capabilities and protect a trustworthy information 
ecosystem.

Having served three years as Vice President under 
my predecessor, Nobuo Inaba, I am deeply familiar 
with NHK’s current situation and the challenges 
ahead. I intend to confront these issues swiftly 
and decisively, mobilizing the collective strength 
of “Team NHK.”

Continue next page >>

– ABU LEADERSHIP INSIGHTS
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information reaches everyone—regardless of 
language, disability, or individual circumstances.

No matter how far technology advances, the 
mission of public service media—to contribute to 
the healthy functioning of democracy—remains 
unchanged. By embracing new technologies 
while upholding enduring public values, we will 
continue to deliver those values to society through 
new and effective approaches. That, I believe, is 
the direction in which public service media must 
evolve.

What key lessons from NHK’s experience 
could be shared with other ABU members, 
particularly in navigating digital transformation, 
addressing the growing challenges of mis- and 
disinformation, and strengthening public trust 
in public service media?
As I mentioned earlier, in an online environment 
where mis  and disinformation are increasingly 
widespread, NHK aims to serve as a reference 
point in the information space—a place where 
audiences can turn with confidence and trust. 
This is possible because NHK has built a deep 
reservoir of trust over many years through its 
news coverage and programming. Trust is not 
something that can be earned overnight.

Like NHK, many ABU member organizations have 
long histories in broadcasting, and they should 
not forget that they, too, possess this invaluable 
asset of public trust. As we pursue a wide range 
of initiatives to adapt to a new era, I would first 
like to emphasize the importance of placing the 
trust of audiences at the very core of our efforts. 
It is this strength—patiently cultivated over time—
that should serve as the foundation for any new 
undertaking by public service media.

When it comes to building and sustaining public 
trust, disaster reporting is the area to which NHK 
devotes the greatest effort. As many already know, 
Japan is a country prone to natural disasters such 
as earthquakes, tsunamis, and typhoons, and in 
recent years the damage caused by heavy rainfall 
has intensified as a result of climate change. In 
response, NHK has steadily strengthened its 
reporting with a clear focus on protecting lives 
and livelihoods.

As a result, when a major disaster occurs, a 
large portion of the Japanese public instinctively 
turns to NHK for information. In addition to 
broadcasting, we place strong emphasis on digital 
dissemination, delivering timely and accurate 
updates through multiple channels, including 
smartphone applications. We continuously work 
to improve these services so that the public 

recognizes NHK as an indispensable lifeline in 
times of disaster.

The increasing severity of natural disasters is a 
challenge shared across the Asia Pacific region. I 
believe that sharing NHK’s approach and practical 
experience in disaster reporting with broadcasters 
throughout the region is one of NHK’s important 
responsibilities—as a member of the ABU and as 
a public service media organization.

Being a leader of one of the biggest broadcasting 
company in the world what personal leadership 
principles guide your decisions in times of 
rapid change and uncertainty?
In leading a large public service media organization 
in an era of heightened uncertainty, the leadership 
principles I value most are a “Team NHK” approach 
that transcends organizational boundaries, and 
the foundation that sustains it: respect for human 
rights and open dialogue.

First, it is essential to eliminate organizational 
fragmentation and make decisions with speed.

In a rapidly changing media environment, it is no 
longer sufficient to pursue partial optimization 
within individual divisions such as broadcasting, 

Continue next page >>

– ABU LEADERSHIP INSIGHTS
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technology, digital services, or international 
operations. What is required is an organization in 
which all parts work organically together, driven 
by overall, organization wide optimization.

Under the banner of “Team NHK,” I am working 
to move beyond precedent driven thinking and 
inward looking logic, and to create structures that 
directly connect the wisdom of those on the front 
lines with management strategy. The decision to 
appoint a Vice President with deep experience 
in both editorial operations and management 
reflects this approach—it is intended to ensure 
that strategy is translated into concrete actions 
and executed with a strong sense of speed.

Second, I place great importance on 
accountability‑driven management.

Because NHK is supported by public funding 
through receiving fees, our decision‑making 
processes must be transparent. Even when 
decisions involve risk, we make it a priority to 
explain carefully to viewers and employees why 
those decisions are necessary and what public 
value they serve, and to seek their understanding 
and consent. This commitment to accountability 
forms the very foundation of trust in public service 
media.

Third—and most importantly—is a leadership 
approach that places people first.

Ultimately, the value of NHK is created by people. 
In recent years, issues such as harassment and 
excessive workloads have become major social 
concerns in Japan. Upon assuming office, I issued 
a declaration committing to the prevention and 
eradication of harassment, and I have made it 
my highest priority to foster a healthy working 
environment in which employees, staff, and 
contributors can perform at their best with peace 
of mind.

I firmly believe that listening to diverse 
perspectives and ensuring psychological safety 
are indispensable conditions for building an 
organization that remains resilient in times of crisis. 
This people centered approach is fundamental to 
sustaining trust in public service media and to 
fulfilling our responsibilities to society.

Grounded in these principles, I am determined to 
confront even the most difficult challenges head 
on and, working together with our people, to 
identify and pursue the best possible solutions—
without hesitation or avoidance.

Younger audiences are consuming content very 
differently today. How can public broadcasters 
stay relevant and meaningful to the next 
generation?
Patterns of content consumption are continuing 
to change not only among younger audiences, 
but across all generations. As digital consumption 
increases, accessing content through a wide 
range of devices—beyond traditional television 
screens—has become part of everyday life for many 
people. The boundaries between broadcasting 
and telecommunications have blurred, and vast 
amounts of domestic and international content are 
now being compared and evaluated on the same 
stage. At the same time, greater convenience 
has also led to serious challenges, including 
the spread of fake news. Against the backdrop 
of these structural shifts, public service media 
must fundamentally reassess their traditional 
roles and methods of delivery in order to remain 
organizations that audiences naturally choose. 
Adapting to the times and evolving in response 
to changing expectations is no longer optional—it 
is essential.

What matters most is carefully and consistently 
creating moments, across everyday situations, 
in which diverse audiences—including younger 
generations—genuinely feel that content is useful 
to them and worth their time. As patterns of 
content consumption continue to evolve, we will 
continuously pursue both the enhancement of 
content quality itself and the optimization of how 
that content is delivered.

The launch of the new domestic internet service, 
NHK ONE, in October 2025 is part of this broader 
approach. By flexibly reviewing and updating 
our methods of content delivery in response to 
changes in viewing environments, we are working 
to make high quality content more accessible to 
audiences.

For international audiences, we also provide the 
NHK WORLD JAPAN website and app in English, 
which are widely used by viewers around the 
world.

What matters is not simply increasing points of 
contact with audiences. Rather, it is essential 
to sustain a coherent progression in which 
initial engagement leads to understanding, and 
understanding develops into trust. Our aim is 
to cultivate enduring relationships in which the 
core value of public service media is meaningfully 
delivered to audiences and clearly recognized 
through their experience.

Continue next page >>

– ABU LEADERSHIP INSIGHTS
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What strategic areas should ABU focus on 
to better support its members in addressing 
emerging challenges such as misinformation, 
audience fragmentation, and sustainability?
Countries across the Asia Pacific region are highly 
diverse, with significant differences in stages of 
economic development, and the challenges faced 
by broadcasters vary widely from one country 
to another. However, as noted earlier, amid the 
blurring boundaries between broadcasting and 
telecommunications, the question of how to 
respond to intensified competition in the digital 
environment is a challenge shared not only within 
this region, but by media companies around the 
world. It goes without saying that, as the ABU, we 
must strengthen our collective efforts to address 
this challenge.

More specifically, I believe it is important to 
leverage forums and events organized by the 
ABU to share new initiatives and successful case 
studies among broadcasters, both in terms of 
technology and content. In addition, supporting 
human resource development through seminars 
and training programs offered by the ABU Media 
Academy is another key pillar. While these efforts 
are already underway, there is a clear need to 
further strengthen and expand them.

At the same time, many broadcasters across 
the Asia Pacific region face severe financial 
constraints, making greater operational efficiency 
an urgent priority. In this context, the use of AI 
will be increasingly indispensable. However, 
depending on how it is used, AI can also give 
rise to significant risks, which means that its 
introduction must be approached with care. 
For this reason, last year the ABU issued the 
Principles on the Use of Artificial Intelligence in 
Broadcasting, which outline key considerations 
for the use of AI in broadcasting operations. Since 
then, AI has continued to evolve rapidly, bringing 
with it a steady stream of new challenges. Going 
forward, I believe it is essential for the ABU to 
continue accumulating expertise in this area and 
to provide its members with regular feedback on 
emerging developments and issues related to AI.

In addition, a number of member broadcasters are 
struggling with shortages of content. I believe there 

is a growing need to make it easier for high quality 
content produced by individual broadcasters to 
be shared among ABU members.

The ABU has already established APV, a content 
exchange platform, and further steps could 
include enhancing its usability and functionality, 
as well as supporting content distribution and 
promotion through initiatives such as CON-
FEST, the annual event organized by the ABU 
Programming. In developing these mechanisms, 
it will be important to ensure that they generate 
clear benefits not only for broadcasters that 
receive content, but also for those that provide 
it. Creating such mutually beneficial frameworks 
will be essential to sustaining content exchange 
across the region.

Looking ahead, what would success look like 
for ABU over the next five years — and what 
message would you like to share with member 
broadcasters across the Asia-Pacific?
As digitalization and AI continue to reshape the 
media environment at an accelerated pace, the 
next five years will represent a critical, make or 
break period for the global broadcasting industry. 
Broadcasters will be required to create new forms 
of value suited to the digital era, while at the same 
time maintaining and strengthening the trust of 
their audiences. For the ABU, the coming five 
years will be a defining test of how effectively it 
can support its members in responding to these 
demands and in navigating the challenges of this 
new era.

One encouraging factor is that we are located 
in the Asia Pacific region, where relatively strong 
economic growth is expected to continue in the 
years ahead. If broadcasters across the region can 
pool their wisdom and successfully harness this 
growth momentum within their own organizations 
and management strategies, I am confident that 
a positive and sustainable future will emerge.

Change is often described as easier to talk 
about than to implement, but by viewing the 
transformations of our time as an opportunity 
rather than a burden, and by moving forward 
together with a shared sense of purpose, we can 
continue to adapt and progress with confidence.

– ABU LEADERSHIP INSIGHTS
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Th e  A s i a - P a c i f i c 
Broadcasting Union (ABU) 
Secretariat attended the 

farewell ceremony of Datuk 
Suhaimi Sulaiman, Director-
General of Broadcasting Malaysia, 
to express its appreciation for 
his service and contributions to 
Radio Televisyen Malaysia (RTM).

The ABU Secretary-General, Mr. 
Ahmed Nadeem, was present at 
the occasion, reflecting ABU’s 
recognition of Datuk Suhaimi’s 
leadership and his support 
for regional broadcasting 
cooperation.

Datuk Suhaimi who assumed 
the role on 13 January 2023, 
concluded three years of service 
leading the national broadcaster. 
In his farewell remarks, he 
described his time at RTM as a 
meaningful and proud journey, 
and expressed his continued 
affection for the organisation.

The ABU Secretariat extends its 
sincere appreciation to Datuk 
Suhaimi for his dedication and 
contributions, and wishes him 
continued success in his future 
endeavours.

ABU Secretariat Bids 
Farewell of RTM Director-
General
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NBT Delegation Strengthens 
Ties with ABU Secretariat 
During Kuala Lumpur Visit

Kuala Lumpur, 17 March 2026 — The 
Asia-Pacific Broadcasting Union (ABU) 
Secretariat welcomed a distinguished 

delegation from the National Broadcasting 
Services of Thailand (NBT) during their recent visit 
to Kuala Lumpur, marking another meaningful 
step in reinforcing regional collaboration among 
broadcasters. The delegation was led by the 
Director-General of Thailand’s Government Public 
Relations Department, Ms Sudruetai Lertkasem. 

The visit served as a valuable platform for open 
dialogue and strategic exchange, with both parties 
engaging in constructive discussions on existing 
collaborations while identifying new avenues 
for partnership. Central to these conversations 
was the continued strengthening of cooperation 
in areas such as news exchange, professional 
development, and active participation in 
ABU’s flagship initiatives, including its training 
programmes, conferences, and regional forums. 

Beyond operational collaboration, the engagement 
also reflected a shared commitment to addressing 
the evolving challenges faced by broadcasters 
in today’s dynamic media landscape. The NBT 
delegation held in-depth discussions with various 
ABU teams on critical topics such as crisis 
and disaster reporting, digital transformation 
strategies, and content innovation. These areas are 
increasingly shaping how broadcasters respond 
to audience expectations while maintaining 
credibility and public trust across the Asia-Pacific 
region. 

The visit highlighted the importance of adaptability 
and collaboration in an industry undergoing rapid 
change. Both ABU and NBT acknowledged the 
need to continuously evolve, not only in terms of 
technology adoption but also in how content is 
created, distributed, and consumed. The exchange 
of perspectives during the visit reinforced the 
value of regional cooperation in navigating these 
shifts collectively. 

Reaffirming its role as a convener and enabler 
for its Members, ABU emphasised its ongoing 
commitment to providing platforms that facilitate 
knowledge sharing, encourage innovation, and 
support capacity building across the broadcasting 
community. Engagements such as this play a 
vital role in ensuring that ABU’s initiatives remain 
relevant, impactful, and aligned with the real-
world needs of its Members. 

Ahmed Nadeem, Secretary-General of ABU, 
expressed his appreciation to the NBT delegation 
for what he described as a highly productive 
and forward-looking exchange. He noted that 
such interactions are essential in deepening 
partnerships and fostering stronger regional 
ties, and he looked forward to building on this 
momentum in future collaborations. 

The visit ultimately underscored a shared vision 
between ABU and NBT: to strengthen the 
broadcasting ecosystem across the Asia-Pacific 
through cooperation, innovation, and a collective 
commitment to excellence.
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The Asia-Pacific Broadcasting Union 
(ABU) Secretariat received a courtesy 
visit on 23 January 2026 from the 

Deputy Director General of Radio Television 
Afghanistan (RTA), Hedayatullah Hedayat, 
as part of efforts to strengthen cooperation 
between the ABU and RTA.

During the visit, Mr Hedayat held a meeting with 
ABU Secretary-General, Ahmed Nadeem, and 
ABU Secretariat team. Discussions focused 
on the current situation of broadcasting in 
Afghanistan. The ABU shared its ongoing 
efforts to support member broadcasters 
through training, experience sharing, and 
content exchange.

Both ABU and RTA also committed to 
exploring initiatives, training programmes, 
technical support, and collaborative projects 
to enhance media capabilities and strengthen 
regional collaboration in the Asia-Pacific 
broadcasting community.

ABU Secretariat 
Receives Courtesy 
Visit From Deputy 
Director General Of 
RTA-Afghanistan

ABU Facilitated 
Study Visit of Nepali 
Delegation to Prasar 
Bharati

The delegation’s first stop was Akashvani (radio 
service of PB), where the delegation was warmly 
welcomed by Mr. Prakash Veer, Additional Director 
General (Global Outreach), Prasar Bharati. Mr. Veer 
facilitated a meeting with key Akashvani officials, 
including the news and programme teams led by 
Dr. Dhiraj Kakadiya, Additional Director General 
(News).

The discussion centred on how Akashvani 
manages disaster coverage across its radio 
stations and digital platforms. Dr. Kakadiya 
explained that Akashvani has designated beat 
reporters specifically assigned to disaster events. 
These reporters are responsible for live coverage, 
ensuring the dissemination of accurate and timely 
information to the public. He emphasized that 
Akashvani prioritizes the credibility and authenticity 
of disaster-related news, relying exclusively on 
reliable sources such as the National Disaster 
Management Authority (NDMA), Indian disaster 
management agencies, and other government 
entities.

Representing the Nepali delegation, Dr. Bista 
shared Radio Nepal’s experience in covering 
the 2015 Gorkha Earthquake. He highlighted the 
importance of maintaining a dedicated emergency 
broadcasting team comprising reporters, editors, 
presenters, and logistical support staff that can be 
swiftly mobilized during disasters. This approach 
was well received by the Akashvani officials, who 
acknowledged its potential to enhance disaster 
coverage.

T he ABU Secretariat facilitated a meeting 
in New Delhi between Prasar Bharati 
(PB) and a visiting delegation from Nepal 
last month. The meeting formed part 

of a study tour facilitated by BBC Media Action 
Nepal, aimed at promoting knowledge exchange 
on disaster coverage among public service 
broadcasters.

The Nepali delegation comprised media 
representatives from Public Service Broadcasting 
Nepal (PSBN), the Association of Community 
Radio Broadcasters Nepal (ACORAB), BBC 
Media Action, the Department of Hydrology and 
Meteorology (DHM), and the National Disaster Risk 
Reduction and Management Authority (NDRRMA). 
The delegation was led by Dr. Janardan Bista, 
Deputy Director, PSBN and Radio Nepal.
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The Asia-Pacific Broadcasting Union (ABU) 
participated in the BES EXPO 2026, 
organised by the Broadcast Engineering 

Society (India), as part of its continued engagement 
with industry partners and stakeholders in the 
broadcast and media technology ecosystem. 

ABU’s participation reinforced its partnership 
with the Broadcast Engineering Society (India) 
and reflected the Union’s commitment to 
contributing to regional and international dialogue 
on technological transformation, responsible 
innovation, and the future of broadcasting.

Ministry of 
Information of 
Cambodia paid a 
courtesy visit to 
ABU Secretariat

On 13 January 2026, Ministry of Information of Cambodia paid 
a courtesy visit to the ABU Secretariat in Kuala Lumpur. The 
delegation met with members of the Secretariat team. During 

the meeting, Dr Veysel Binbay, Director Technology & Innovation 
shared an overview of the Union and its key activities including the 
capacity building and regional knowledge sharing.

The Cambodian delegation also shared their experiences, 
highlighting both the challenges and opportunities related to 
Cambodia’s digital migration, as well as emerging developments 
in broadcasting and media technologies.

The visit concluded with ABU reaffirming its commitment to 
supporting its members, including those in Cambodia, through 
training, knowledge-sharing, and regional events, underlining the 
importance of continued collaboration to advance broadcasting 
and media development in the region.

ABU Participates in Bes Expo 
2026 To Strengthen Industry 
Partnerships
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On 23 January 2026, the Asia-Pacific 
Broadcasting Union (ABU) Secretariat 
welcomed the Chairman of the High 

Frequency Coordination Conference (HFCC), Mr. 
Jeff White, who visited following the successful 
conclusion of the A26 Shortwave Global 
Coordination Conference in Kuala Lumpur. The 
five-day conference was held from 19 to 23 
January 2026, and Mr. White was accompanied 
during his visit by his wife, Mrs. Thais White.

During the visit, Mr. White met with the ABU 
Secretary-General, Mr. Ahmed Nadeem, together 
with the Director of ABU Technology, Dr. Veysel 
Binbay. The meeting provided an opportunity for 
both organisations to reflect on the outcomes of 
the A26 Coordination Conference and to reaffirm 
their strong and longstanding partnership.

The meeting focused on the continued collaboration 
between ABU and HFCC in supporting global 
shortwave frequency coordination, as well as ABU’s 
commitment to hosting future HFCC coordination 
conferences. ABU reaffirmed its willingness to 
continue serving as a reliable regional partner 
and host, building on more than two decades 
of consistent support for HFCC coordination 
activities.

The visit further strengthened the institutional ties 
between ABU and HFCC and highlighted their 
mutual dedication to advancing international 
cooperation in shortwave broadcasting.

Chairman of 
HFCC visits 
ABU following 
A26 Global 
Shortwave 
Coordination 
Conference
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Strengthening Media and 
Information Literacy Across 
ABU Members

In today’s crowded and fast-moving information 
space, Media and Information Literacy (MIL) 
is no longer a supporting function. It sits 

at the core of responsible broadcasting. For 
ABU members, the role of media goes beyond 
producing content. It includes helping audiences 
understand, question, and navigate the information 
they consume every day.

The ABU continues to promote MIL across its 
membership with a clear focus on both newsroom 
practice and public engagement. Media 
organisations are encouraged to embed MIL into 
their editorial processes by strengthening fact-
checking, improving transparency in sourcing, 
and addressing misinformation and disinformation 
more systematically, including through the use of 
the ABU Media and Information Literacy (MIL) 
Editorial Checklist in the newsrooms. These are 
not new principles, but they now require greater 
consistency and intent.

At the same time, media outlets are uniquely 
positioned to act as platforms for lifelong learning. 
They can reach audiences that formal education 
systems often miss, across television, radio, and 
digital platforms. Through targeted programming, 
public awareness campaigns, and partnerships 
with educational institutions, broadcasters can 
promote critical thinking and responsible media 
consumption at scale.

However, despite strong examples across the 
region, efforts remain fragmented. Many initiatives 
operate in isolation, without coordination or long-
term integration into organisational strategies. 
This limits their overall impact.

To move forward, MIL needs to be treated as a 
strategic priority. This means embedding it into 
editorial policies, aligning it with public service 
mandates, and recognising its broader societal 
value. It also requires stronger collaboration among 
media organisations to share tools, experiences, 
and practical approaches.

The ABU supports this through capacity-building 
initiatives, knowledge exchange, and regional 
cooperation, helping members translate intention 
into practice. In addition, tools such as UNESCO’s 
Media and Information Literacy Multimedia 
Toolkit provide practical guidance for journalists, 
editors, and media managers to integrate MIL 
into daily operations. Organisations can also 
develop their own MIL policies and engage with 
global platforms such as the UNESCO Global MIL 
Partnership.

As the media landscape continues to evolve, 
trust remains the key measure of credibility. 
Strengthening MIL is one of the most direct ways 
to build and sustain that trust

https://www.abu.org.my/wp-content/uploads/2012/04/ABU-Media-and-Information-Literacy-MIL-Editorial-Checklist-1.pdf
https://www.abu.org.my/wp-content/uploads/2012/04/ABU-Media-and-Information-Literacy-MIL-Editorial-Checklist-1.pdf
http://UNESCO’s Media and Information Literacy Multimedia Toolkit
http://UNESCO’s Media and Information Literacy Multimedia Toolkit
http://UNESCO’s Media and Information Literacy Multimedia Toolkit
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The increasing frequency and intensity of 
disasters across Asia have reinforced the 
need for strong, prepared, and responsive 

media systems. The UN’s World Meteorological 
Organisation (WMO) reported that 2015–2025 is 
the warmest decade on record, with 2025 among 
the top three hottest years, with rising ocean 
temperatures and sea levels pointing clearly to a 
growing climate emergency. In this environment, 
the role of media is no longer limited to reporting 
events. It is about saving lives.

When disasters strike, timely and accurate 
information can mean the difference between 
safety and loss. Media organisations are often 
the first point of contact for the public, providing 
warnings, guidance, and updates in rapidly 
changing situations. But this responsibility also 
extends beyond the moment of crisis. Media has 
a critical role in educating communities, raising 
awareness of risks, and helping people understand 
how to prepare before disasters happen.

Recognising this, the ABU, in partnership with 
UNESCO, is implementing a regional project 
to strengthen media capacity in disaster risk 
reduction and climate action across South and 
Southeast Asia. The initiative brings together 
broadcasters from Bhutan, India, Nepal, Sri Lanka, 
the Philippines, Thailand, and Viet Nam, with a 
clear focus: to ensure media organisations are 
equipped to respond effectively before, during, 
and after emergencies.

A key component of the initiative is the development 
of institutional Disaster Preparedness and 
Response Plan (DPRP). These are not theoretical 
documents. They are practical frameworks that 
help newsrooms operate under pressure, verify 
information quickly, and coordinate messaging 
in times of crisis. Through structured needs 

Building 
Resilient 
Media: ABU–
UNESCO 
Collaboration 
on Disaster 
Risk Reduction

assessments, targeted training, and ongoing 
mentoring, participating organisations are building 
systems that allow them to act with speed and 
clarity when it matters most.

The project also places strong emphasis on 
education. By improving climate and disaster 
reporting, media organisations can help audiences 
better understand risks, challenge misinformation, 
and adopt safer behaviours. This shifts the role of 
media from reactive reporting to proactive public 
service.

Regional cooperation is another key element. 
Disasters do not respect borders, and neither 
should information. By working together, sharing 
resources, and producing joint content, media 
organisations can strengthen the flow of reliable 
information across countries and support each 
other in times of need. 

In addition, participating organisations receive 
targeted support to implement practical activities, 
including climate reporting initiatives and disaster-
focused programming. This ensures that the 
project delivers not only plans on paper but also 
real improvements in newsroom practices.

Through this collaboration, the ABU and UNESCO 
are reinforcing the role of media as a critical pillar 
in disaster preparedness and public safety. By 
building stronger, more resilient media systems, 
the initiative contributes to saving lives, supporting 
communities, and ensuring that accurate and 
timely information reaches those who need it 
most.

https://www.unesco.org/en/media-crisis/model-plan
https://www.unesco.org/en/media-crisis/model-plan
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Strengthening Connections 
Across ABU Membership

Membership lies at the heart of the 
Asia-Pacific Broadcasting Union 
(ABU), forming a dynamic network 

of broadcasters committed to collaboration, 
knowledge sharing, and mutual growth. Through 
continuous engagement with its Members, the 
ABU remains dedicated to supporting the evolving 
needs of the broadcasting community while 
strengthening strong regional partnerships.

As part of these ongoing efforts, the ABU 
Secretariat has continued to actively engage with 
its Members through high-level visits, collaborative 
initiatives, and knowledge exchange programmes.

On 9 December 2025, Ms Zhou Jihong, ABU Vice-
President and Director-General of the International 
Cooperation Department of NRTA-China, paid 
a courtesy visit to the ABU Secretariat in Kuala 
Lumpur.

During the visit, Ms Zhou met with ABU Secretary-
General Mr Ahmed Nadeem and members of 
the Secretariat team. Mr Nadeem provided an 
overview of ABU’s key activities and achievements 

Continue next page >>

By Ruchi Malhotra
Manager, Members & Institutional Relations,  
Asia-Pacific Broadcasting Union
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in 2025, supported by a brief presentation 
highlighting major milestones, and outlined priority 
initiatives and collaborative projects planned for 
2026, including strengthened engagement with 
Members and international partners. The visit 
reaffirmed Ms Zhou’s continued leadership and 
support in advancing the Union’s mission and 
collective goals.

On 23 January 2026, the ABU Secretariat received 
a courtesy visit from Mr. Hedayatullah Hedayat, 
Deputy Director General of Radio Television 
Afghanistan (RTA). The visit reflected a shared 
commitment to strengthening cooperation 
between ABU and RTA. During his meeting with 
ABU Secretary-General Mr. Ahmed Nadeem 
and the Secretariat team, discussions centred 
on the current broadcasting landscape in 
Afghanistan and the ABU’s continued support 
through training, experience sharing, and content 
exchange. Both sides also expressed interest in 
exploring future initiatives, including capacity-
building programmes, technical assistance, 
and collaborative projects to enhance media 
capabilities and regional cooperation.

Further reinforcing Member engagement, the 
ABU Secretariat welcomed a delegation from 
the National Broadcasting Services of Thailand 
(NBT) on 17 March 2026. Led by Ms Sudruetai 
Lertkasem, Director General of the Government 
Public Relations Department, the visit provided a 
valuable platform to exchange views on ongoing 
collaboration and explore new partnership 
opportunities. Key discussions focused on 
news exchange, professional development, 
and participation in ABU flagship activities. The 
delegation also engaged with ABU teams on 
critical areas such as crisis and disaster reporting, 
digital transformation, and content innovation—
reflecting the changing landscape of broadcasting 
in the region. The visit underscored ABU’s 
continued commitment to ensuring its services 
remain relevant and responsive to Member needs.

ABU also takes pride in recognizing the 
achievements and leadership within its 

Membership. In this regard, ABU extended 
its congratulations to Mr Ashwad Ismail on 
his appointment as Director General of Radio 
Television Malaysia (RTM). With nearly two 
decades of experience in the media industry, his 
leadership is expected to further strengthen one 
of the region’s key public broadcasters. Such 
milestones highlight the depth of expertise and 
leadership across the ABU Membership.

In addition to visits and recognitions, ABU 
continues to facilitate meaningful knowledge 
exchange among its Members. A recent example 
includes the study visit of a Nepali delegation 
to Prasar Bharati in New Delhi, supported by 
the ABU Secretariat. The initiative, conducted 
in collaboration with BBC Media Action Nepal, 
focused on enhancing disaster coverage 
capabilities among public service broadcasters. 
The delegation engaged with teams from 
Akashvani and Doordarshan News, gaining 
valuable insights into disaster reporting practices, 
including the importance of timely, accurate, and 
verified information. The exchange also enabled 
participants to share experiences, such as 
Nepal’s response to the 2015 Gorkha Earthquake, 
highlighting the importance of preparedness and 
coordinated emergency broadcasting.

At the leadership level, developments within 
Member organisations also continue to shape the 
future direction of broadcasting. The new President 
of NHK-Japan and ABU Vice President, Mr Inoue 
Tatsuhiko, has reaffirmed his commitment to 
strengthening content development and enhancing 
NHK’s international presence. Emphasizing the 
importance of high-quality, impactful content, 
his vision reflects broader industry priorities in an 
increasingly dynamic media environment.

ABU is not just strengthening connections, it is 
redefining what collaboration looks like in today’s 
broadcasting landscape. As the industry evolves, 
so will we, building stronger ties, driving deeper 
impact, and shaping the future of broadcasting 
together.
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Diversity and Inclusion in Media: 
Progress or Still a Work in Progress?

Across the media industry, diversity and 
inclusion are often presented as priorities. 
Policies are introduced, campaigns are 

launched, and commitments are made. But a 
more direct question remains: have we actually 
achieved meaningful progress?

Within the ABU community, 
the conversation has clearly 
shifted. There is stronger 
awareness of the need to reflect 
the full diversity of society, both 
in content and within media 
organisations themselves. 
Broadcasters are paying closer 
attention to whose stories are 
told, whose voices are heard, 
and how different communities 
are represented.

Yet the gaps are still visible.

Are women sufficiently represented across all areas 
of broadcasting, not only as presenters, but as 
decision-makers, editors, and technical leaders? 
Are leadership positions truly inclusive, or do 
they still reflect longstanding imbalances? While 
progress has been made, representation at senior 
levels remains uneven in many organisations.

The same questions apply more broadly. Inclusion 
is not only about gender. It is about ensuring space 
for different cultures, languages, age groups, and 
perspectives. It is about moving beyond symbolic 
representation and embedding inclusion into 
everyday editorial and organisational practices.

Across the ABU membership, there is growing 
recognition that inclusive media is not just a social 
responsibility, but also key to staying relevant, 
credible, and trusted by audiences. The ABU 
Diversity and Inclusion Group (DIGT), through its 
ongoing efforts and activities, remains committed 
to working closely with members. It supports them 
in reviewing internal policies, advancing career 
opportunities for underrepresented groups, and 
rethinking how content is created and delivered. 

What is becoming clear is that diversity and 
inclusion cannot be treated as side projects. They 
shape credibility, audience trust, and long-term 
relevance. Audiences today are more aware and 

more diverse. They expect media to reflect that 
reality.

So, the question is not whether diversity and 
inclusion matter. That is already established. The 
real question is whether the industry is moving 
fast enough, and whether current efforts are 

translating into real structural 
change.

The ABU continues to support 
initiatives that encourage more 
balanced representation across 
gender, culture, language, and 
social groups. This includes 
promoting inclusive storytelling 
that reflects the realities of 
diverse communities, as well as 
ensuring that underrepresented 

voices are heard in newsrooms and on screen.

Member organisations are working to create 
more inclusive workplace environments by 
improving policies, leadership representation, and 
opportunities for professional development. This 
includes supporting women in media, encouraging 
youth participation, and strengthening accessibility 
for persons with disabilities.

Capacity building plays an important role in this 
movement. Through workshops, exchanges, 
and regional discussions, the ABU provides 
platforms, such as Broadcasting for All Forum, 
for members to share experiences and practical 
approaches to embedding inclusion into editorial 
and organisational practices.

Importantly, diversity and inclusion are not treated 
as standalone initiatives. They are increasingly 
integrated into broader strategies such as content 
development, digital transformation, and public 
service mandates. This ensures that inclusion is 
sustained and not limited to short-term campaigns.

As audiences become more diverse and 
expectations continue to evolve, the role of media 
in reflecting society fairly and accurately is more 
important than ever. Through its ongoing efforts, 
the ABU is supporting its members in building 
media environments that are more inclusive, 
representative, and responsive to the communities 
they serve.

ABU DIVERSITY AND INCLUSION
TASK GROUP
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The broadcasting industry is going through 
a period of significant change. Traditional 
revenue models are under pressure from 

digital platforms, shifting audience behaviour, and 
rising costs. As a result, financial sustainability is 
no longer just a finance issue, and it is becoming 
a concern across the organisation. 

Many broadcasters today are facing a similar 
situation. Costs continue to increase, while revenue 
is becoming less predictable. Investments in 
content, technology, and talent are still necessary, 
but the returns are not always immediate. In this 
environment, continuing with the same approach 
may not necessarily lead to better outcomes. 

It is also important to recognise that profitability 
does not always tell the full story. What matters 
just as much is cash flow – when actually money 
comes in and goes out. An organisation may 
appear profitable on paper, but without steady 
cash flow, it can still face operational challenges. 

This is where a more structured way of thinking 
becomes important. Financial discipline is not 
just about managing costs, it is also about 
understanding why we are doing something, 
what we expect from it, and what it ultimately 

By Azwan Azis
Finance Manager, Finance Department,  
Asia-Pacific Broadcasting Union

Navigating Financial 
Sustainability in a Changing 
Broadcasting Landscape

delivers. In simple terms, it is about linking effort 
to outcomes. 

Industry platforms, events, and collaborative 
initiatives continue to play an important role in 
bringing people together. However, their relevance 
over time will depend on how much value they 
actually deliver – in terms of engagement, reach, 
and longer-term impact. This requires us to 
continuously reflect and, where necessary, refine 
our approach. 

As the largest professional broadcasting 
association, ABU has an important role to play in 
supporting its members through these changes. 
By facilitating dialogue, encouraging collaboration, 
and providing platforms for shared learning, ABU 
helps members navigate challenges that are 
increasingly common across the industry. 

At the same time, there is an opportunity to 
strengthen how we assess success. Moving 
beyond participation alone, we can place greater 
emphasis on outcomes – what was achieved, 
what value was created, and how initiatives can 
be improved going forward. 

Looking ahead, the organisations that will remain 
relevant are those that are able to adapt, refine 
their approach, and stay clear on what they are 
trying to achieve. Financial sustainability is not just 
about controlling costs – it is about making better 
decisions and ensuring that what we do continues 
to matter.
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discussions on redesigning journalism education 
through the implementation of innovative 
“Newsroom Labs.”

The program also provided a strategic roadmap 
for expanding reach and maintaining rigor through 
specialized sessions on audio and ethics. Andrew 
Davies, ABU’s Head of Radio, demonstrated 
how newsrooms can breathe new life into visual 
stories by adapting them for audio-first platforms 
and podcasts to engage younger, more diverse 
audiences. In tandem with this expansion, Dr. 
Seemantani Sharma, ABU’s Legal Manager, 
navigated the intricate legal and ethical safeguards 
necessary for news exchange, emphasizing the 
delicate balance between the need for rapid 
information sharing and the preservation of strict 
editorial standards.

Throughout the meeting, members gained 
profound insights during the “Year in Review” 
and strategic feedback sessions, which allowed 
for a transparent look at collective strengths 
and localized challenges. The diversity of the 
Asia-Pacific region was reflected in showcases 
from ABC Australia, ABS-CBN Philippines, VTV 
Vietnam, and Thai PBS, while global context was 
provided by representatives from the European 
Broadcasting Union and TRT Türkiye. High-impact 
case studies, such as the coverage of Cyclone 
Ditwah in Sri Lanka and the Wang Fuk Court fire 
in Hong Kong, allowed attendees to conduct 
deep dives into the logistics and visual impact 
of major breaking news. The event ultimately 
concluded with an Open Forum where members 
shared a unified vision for the remainder of 2026, 
reinforcing a shared commitment to collaboration 
and journalistic excellence.

One Story. Many Voices. 
Conversations Shaping the 
Future of Asia-pacific Newsrooms

The 2026 edition of the Asia Pacific 
Broadcasting Union’s annual Asiavision 
Coordinators’ Meeting, hosted at the 

Perdana Kuala Lumpur City Centre in January, 
proved to be a high-impact “roller-coaster” 
that balanced professional evolution with deep 
emotional resonance. 

Operating under the evocative theme “Bridging 
the Asia-Pacific: One Story, Many Voices,” the 
summit drew an impressive assembly of members 
dedicated to navigating the complexities of a 
shifting media world. The agenda was meticulously 
crafted to address the most urgent challenges 
facing the modern newsroom, effectively bridging 
the gap between cutting-edge technical innovation 
and essential academic foundations.

Artificial Intelligence took center stage as Kati 
Bremme from France Télévisions led critical 
sessions focused on building robust AI strategies 
that remain rooted in journalistic integrity. 

This forward-looking approach was balanced by 
intensive Media Information Literacy workshops, 
where journalists collaborated with UNESCO and 
BBC Media Action to master the tools and ethical 
standards required for responsible reporting. 
Simultaneously, the dialogue extended to the 
future of the craft itself, as Dr. Muhammad Naim 
Muhamad Ali of UOW Malaysia sparked vital 

This wasn’t just another meeting it was 
where the future of journalism came under 
the microscope, with every conversation 
pushing the boundaries of how stories 
are told, shared, and trusted.
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Degrees Or Deadlines. Why 
Journalism Education Is Being 
Rewritten
By the time students graduate, the 
newsroom they trained for may no longer 
exist. In an industry evolving in real time, 
education is being forced to rethink how 
it prepares the next generation.

team. They were joined by School Administrator 
Siti Fatiha Mohamad Ghazali, who detailed how 
the university’s internal structures are being 
adapted to better support student readiness.

To bridge the theory-practice divide, the university 
utilizes “Voice Lah!”, a student-run newsroom that 
offers real-world experience through collaborations 
with major local media organizations like Astro 
and Malaysiakini.

UOW Malaysia is also exploring more flexible 
academic models to maintain student engagement. 
This includes the potential introduction of micro-
credential programs, allowing learners to curate 
their own skill sets rather than following a rigid, 
preset curriculum. Furthermore, the school is 
adopting a “top-down” pedagogical approach, 
where lecturers prioritize student-driven needs 
and practical application over traditional rote 
learning and exam-based methods.

By refining these educational models and fostering 
flexible learning pathways, academic leaders aim 
to ensure that the next generation of creatives 
possesses the practical tools necessary to 
succeed in a professional newsroom environment.

ABU News recently met with the School of 
Communication and Creative Arts at UOW 
Malaysia to explore how the institution is 

evolving to meet the rapid demands of the modern 
media industry.

A primary challenge remains the widening gap 
between traditional academic frameworks and 
the practical needs of contemporary newsrooms. 
This disconnect is highlighted by a growing 
trend of students leaving their programs early, 
often choosing to enter the workforce as soon as 
they secure employment rather than waiting for 
graduation.

During the visit, Head of School Loo Chong Hang 
and lecturer Dr. Muhammad Naim Muhamad Ali 
discussed these industry shifts with the ABU News 
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In January, the Podcast 
Group welcomed Arif Noorani, 
Director of the Canadian 
Broadcasting Corporation’s 
Podcast Department, as a guest 
speaker. Representing one of 
the world’s leading podcast 
operations, he shared insights 
into the CBC’s transition from 
traditional radio programming 
to original, podcast‑first 
content. He highlighted the 
importance of audience reach 
and discoverability, noting that 
strong storytelling must be 
supported by clear strategies 
to connect with listeners—
especially younger audiences. 
His session underscored the 
value of experimentation, 
collaboration and learning from 
failure in building successful 
podcast initiatives.

Podcasting is one of the 
fastest‑growing mediums 
globally and remains one of 

the most popular forms of media 
among younger audiences. 
After consulting members last 
year, the ABU Programme 
Department established the 
Podcast Group—a monthly 
collaborative space designed 
to support members as they 
navigate this rapidly evolving 
field.

The group provides a 
welcoming environment 
where representatives can 
learn, exchange ideas and 
share experiences related to 
podcasting. The first meeting 
was held on 21 November 2025 
and focused on the results of 
the ABU’s first podcast survey, 
along with broader trends in 
podcast consumption and 
digital penetration across 
several Asian countries.

ABU Podcast Group 
Helps Strengthen 
Member Capacity

The future of audio isn’t 
on the airwaves—it’s in 
your ears, on demand, 
and deeply personal. As 
podcasting continues to 
surge among younger 
audiences, broadcasters 
are rethinking not just how 
they produce content, 
but how they connect, 
engage, and stay heard in 
a crowded digital space.

Continue next page >>
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In February, the group shifted its focus to long‑term 
craft and editorial strategy with a presentation by 
Tim Watkin, Executive Editor of Audio at Radio New 
Zealand (RNZ). Drawing on RNZ’s nine‑year podcasting 
journey, he emphasised the unique nature of podcast 
storytelling, encouraging creators to embrace intimacy 
and authenticity rather than simply replicating radio 
formats. He also highlighted the role of partnerships and 
co‑productions in expanding reach and representation, 
as well as the importance of commissioning podcasts 
with a clear purpose.

In March, Ms. Kellie Riordan, Director of Deadset 
Studios—an Australian production house specialising 
in audio strategy and podcast/vodcast/social 
storytelling—joined the group. She provided insights 
into the craft of narrative interview shows, explaining 
how a narrative interview differs from a topical interview 
and sharing best‑practice techniques for excelling in 
this style of storytelling.

The Podcast Group reflects the ABU’s broader 
commitment to innovation, capacity‑building and 
helping members remain relevant in an increasingly 
digital media environment. Members interested in 
nominating representatives are welcome to contact 
the Programme Department.

ABU ACTIVITIES ABU PROGRAMMING
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Focusing on celebrating local responses to 
adversity and pathways to recovery, with 
particular emphasis on collective well-

being, and creative storytelling rooted in regional 
contexts, this year’s theme is ‘Voices of Resilience: 
Stories of Community Renewal’. 

Following the tradition of last year, CGTN has been 
confirmed as the lead broadcaster for the 13th 
CARE Series, and this year will be represented 
through a newly appointed Executive Producer - 
Ms. Xiao Xiaowai, who is a documentary director 
and producer at CGTN, with over two decades of 
experience in the media industry.

Vietnam Television (VTV) was invited to host 
the first CARE Series meeting, in Vietnam, May 
2026.  ABU will organise a subsequent in-country 
workshop for VTV staff, with the Executive 
Producer as the main consultant, on the theme of 
documentary production. The workshop is slated 
to explore ways to strengthen editorial alignment, 
creative methodologies, and production quality.

ABU ACTIVITIES ABU PROGRAMMING

ABU 
DOCUMENTARY 
EXCHANGE - 
CARE Series, 
13th edition

NHK – ABU 
Programme 
Department 
Online Meeting 
2026

On 23 January 2026, an online coordination 
meeting was held at the proposal of NHK 
to discuss matters relating to the NHK-

led Children’s Drama Series. The meeting was 
attended by Ms. Yuki Yoshida, Senior Manager, 
International Relations, Global Strategy Division, 
NHK WORLD Department, and Ms. Yukiko Unno, 
Head of International Relations, Global Strategy 
Division, NHK WORLD Department.

The ABU was represented by Mr. Aoki Kazunori, 
Director of Programming; Ms. Fathimath Leeza, 
Head of Television; and Ms. Hanizah Hamzah, 
Consultant, ABU Programming Department.

The discussion focused on the Children’s Drama 
Series, including the formal handover of project 
responsibilities from Ms. Hanizah Hamzah, former 
Head of Television, to Ms. Fathimath Leeza, the 
current Head of Television.

Further discussions covered possible venues 
and the proposed agenda for the Children’s 
Drama Series screening and coordination forum 
scheduled to take place in April 2026 in Tokyo, 
Japan. Amendments to the participation form were 
also discussed, with emphasis on the inclusion of 
additional information required to better assess 
overall participation levels and activity planning, 
as well as the proposed application deadline.

CARE13
Voices of Resilience: Stories of Community Renewal 
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ABU CHILDREN’S 
DRAMA CO-
PRODUCTION

ABU Children’s Drama Co-
production 21st Series 
(Screening of completed 

episodes) & Presentation of 
Story Ideas for 22nd Series, will 
be held from 22 - 24 April 2026, 
at NHK, Tokyo, Japan. 

Last year the following 
members participated in the co-
production; RTM-Malaysia, RTB-
Brunei, IRIB-Iran, Prasar Bharti/
DD-India, MRTV-Myanmar, 
THAIPBS-Thailand, TRT-Türkiye, 
NHK-Japan, RTHK-Hong Kong 
and TVRI-Indonesia. 

With last year’s successful ideas 
taking shape in 10 countries, 
2026 is expected to offer more 
opportunity for additional 
members to join the event.

on the methodology and constructive feedback 
on productions, both in terms of technicality and 
content.

Despite operating with a very small crew and 
working with non-professional child actors, the 
production successfully completed all planned 
filming. The project demonstrated strong 
creative resilience, innovative problem-solving, 
and deep collaboration between the director, 
local community members, technical crew, and 
supporting institutions.

The production achieved high-quality visual 
storytelling, including challenging underwater and 
coastal scenes, made possible through careful 
coordination, local expertise, and favourable 
natural conditions.

Executive 
Producer 
joins drama 
shooting in 
Thailand.

Location shooting for the 21st Children’s 
Drama Series documentary took place in 
Bangkok and Trang Province, Thailand, from 

11 – 18th January 2026. 

The participating team from Thailand PBS, led 
by Producer and Director Issada Aisiri (Ms. Aim), 
developed a short film titled ‘Wishes’, addressing 
climate change, environmental degradation, and 
collective responsibility through a child-centred 
narrative.

The production was supported by NHK Executive 
Producer Mr. Kazuhiro Motoki, who attended the 
shoot in-person. Mr. Motoki focused on mentoring, 
creative guidance, and on-site production support. 
This was followed by a comprehensive report 
shared with the producer/director, to give critique 

22  -  24  APRIL  2026
DATE:

VENUE:
NHK BROADCASTING

CENTER,  TOKYO

ABU CHILDREN’S DRAMA
CO-PRODUCTION 22

SERIES
ND

MORE INFORMATION
WWW.ABU.ORG.MY
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P roduction support via EP, which had been 
suspended due to the COVID-19 pandemic, 
has resumed! 

The team requesting filming support from EP is 
Ms. Aim’s team, participating in this project from 
Thailand PBS.

The first work of hers I saw was a drama featuring 
actual students from a school for the blind 
performing and acting. It was a powerful piece 
that left everyone who saw it utterly stunned. Even 
then, despite perhaps lacking in drama production 
methodology, I sensed the immense energy of an 
artist and a frank, passionate, kind soul.

ABU ACTIVITIES ABU PROGRAMMING

Her subsequent work used animation to explore 
methods for stabilising the minds of children with 
ADHD. Both projects tackled core contemporary 
themes, crafted from a gentle perspective.

Convinced that adding drama techniques to her 
programmes, brimming with affection for children, 
would yield excellent results, I boarded a flight to 
Bangkok.

This time, accompanying her team on location, I 
experienced days of adventure where my heart 
pounded with worry from the moment I woke 
each morning.

A very small crew.

Ms Aim directing at full throttle from the early 
hours. Working with completely untrained children, 
the director’s relentless pursuit of authentic 
performances and beautiful visuals was risky.

Everyone was utterly exhausted.

Thailand is a hot country.

Yet she never lost her smile, bravely leading the 
children and team to accomplish everything.

I was present on set for every shoot, witnessing 
it all.

And on the final day of filming, a truly unbelievable 
miracle occurred.

I saw the entire process: just four or five women 
devising solutions together to capture footage 
that, by normal standards, would have been 
impossible to shoot.

She had been in the water the entire time, frozen 
stiff and barely able to move. We decided this 
would be the final shot and filmed the last take.

In April, you’ll all get to see some truly incredible 
footage. Look forward to it!

Incidentally, I’m not entirely confident I was of 
much use, flustered as I was around the brave 
Ms Aim.

But I was present for the magnificent moment 
won by creators who refuse to accept defeat, and 
I shall share what I saw and felt with you all in 
April.

Life is an adventure.

Mentoring 
Creators Who 
Refuse to 
Accept Defeat. 
By: KAZUHIRO MOTOKI 
Executive Producer of ABU Children’s Drama Co-Production 
20th Series 
Expert Director 
Program Production Center3 (Drama) General Media 
Administration, Japan Broadcasting Corporation
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Wishes – A 
Production 
Blessed by 
Many Genies
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By: Issada Aisiri (Aim),
THAIPBS, (Miracle Mushroom Co,.Ltd.) Thailand

The short film Wishes was a journey in which 
every step of the production felt as if it was 
guided by blessings — blessings from the 

genies around me.

I developed this story from an idea shared by 
my first “genie,” Yanee O-in, my close creative 
partner. She wanted to communicate an important 
message to children: to think beyond oneself and 
care about the collective good. 

Climate change and the global waste crisis are 
urgent problems, and we must begin nurturing 
environmental awareness and responsibility in 
children from an early age.

I chose to shape this story in a way that would 
bring me back to the sea — because the sea is 
where my heart truly belongs. I proposed this 
project on the very last day of the 2025 meeting, 
and the project was approved.

That was my first wish coming true: I was able to 
work in a place I truly love — the sea.

Continue next page >>
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we stayed on track. But on the actual shooting 
days, they did so much more — coordinating 
logistics, rehearsing lines with the actors, styling 
hair, caring for the children, and working alongside 
us like part of our own crew. They were kind 
bosses who entrusted me with responsibility and 
still stepped in to support me whenever needed. 
It truly felt like a magical blessing.

Another very important genie was my diving 
instructor. I called her to ask if she could help 
film underwater scenes. She agreed immediately 
— without asking for any payment. She took 
great care of our young lead actor, ensuring safe 
diving practices, and helped us capture beautiful 
underwater footage. Motoki-san once asked why 
I didn’t shoot these scenes in a swimming pool, 
which would have been safer. But I chose the real 
sea, because I wanted the experience itself to be 
real and meaningful for the child actor. And most 
importantly, I knew I had a genie — a professional 
diving instructor — who would help make this 
wish come true.

Another unexpected genie appeared on the day 
of filming — the tour leader who guided us to 
see turtles. We explained that we needed to film 
a child closely interacting with turtles, safely and 
responsibly. He listened carefully and stayed 
beside our lead actor the entire time, never taking 
his eyes off him. His care and responsibility gave 
me great peace of mind, and I am deeply grateful 
for his presence.

I must also mention the genies of ABU, who made 
it possible for me to create this short film, to learn 
through the process, and even sent a genie to 
teach and guide me further.

And of course, the most important genies of all: 
the sea, the sky, the mountains, and every turtle 
that welcomed us. This was my third time diving 
to see turtles at Koh Tao, and I can truly say it 
was the calmest sea, the clearest water, and the 
most turtles I have ever seen. Nature itself blessed 
us with perfect conditions — clear skies, gentle 
waves, and crystal-clear water. This blessing from 
nature was the greatest gift of all.

The final genie is myself. The part of me that kept 
trying, stayed determined, and followed my dream. 
Beyond all the blessings I received, I still had to 
take action — just like the protagonist in Wishes, 
who must take action to protect the world.

Thank you for every blessing I received.

I truly believe that wishes can belong to everyone 
— as long as we are willing to take action.
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My second wish came from the second genie, 
Motoki-san. During our meeting, we half-joked, 
half-seriously said that we wished he could 
come and guide us. After many rounds of script 
development, consultations, and with the support 
and coordination of ABU, that wish became 
reality. Motoki-san joined our journey, guiding and 
inspiring us throughout the process.

For the filming location, I chose Trang Province, 
for a very personal reason. My long-time creative 
partner — the same friend who inspired the original 
idea — was born there. This decision led us to 
receive another blessing, from what I call the third 
genie: the teacher of Wat Lohkhla School. She 
helped us gather and recommend local people to 
audition. The lead boy, the genie character, and 
even the parents were all selected through her 
support.

None of them were professional actors. They 
were ordinary people who chose to walk this 
journey with us. No matter how many takes we 
had to shoot, how long they stood under the sun, 
or how exhausted they were — even shedding 
tears from fatigue — everyone stayed committed. 
Their dedication became a powerful blessing that 
completed this film.

The “third genie” soon became the third genie 
gang — my own production team. There were only 
four of us, but they were ready to do everything 
without being asked. They solved problems on 
the spot, woke up early, slept late, and kept the 
production moving forward. Without them, my 
wishes would have stopped at a computer screen 
and never turned into a real film.

The next genie gang was our camera crew — 
three incredible cinematographers who helped 
find beautiful storytelling angles in every scene. 
They walked, ran, dove into the water, and even 
went down into turtle pools with the actor. Their 
dedication greatly eased my burden, and the 
images they captured were not only beautiful — 
they were beyond what I had hoped for.

Another unexpected genie was the Thai PBS team. 
Officially, they were there to supervise and ensure 
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The A26 Global Shortwave 
Coordination Conference is 
currently underway in Kuala Lumpur, 

Malaysia. Approximately fifty frequency 
managers from across Asia, Australia, the 
Arab States, Europe, and the Americas are 
participating in the five-day conference, 
held from 19 to 23 January 2026.

The Asia-Pacific Broadcasting Union 
(ABU) hosted the conference and 
jointly organised by the High Frequency 
Coordination Conference (HFCC) and the 
Arab States Broadcasting Union (ASBU).

The conference opened with a welcome 
address by ABU Director of Technology, 
Dr. Veysel Binbay, who extended his 
warm greetings to all delegates and 
expressed his hope that the event would 
be successful and become a memorable 
experience for all participants.

The conference serves as a key platform 
for coordinating shortwave frequency 
schedules for the A26 (summer) season. 
Shortwave frequency allocations are 
subject to change due to factors such as the 
11-year solar cycle, seasonal variations, 
and the introduction of new or modified 
frequencies by broadcasters worldwide. 
Effective coordination is therefore essential 
to minimise interference and ensure 
reliable shortwave broadcasting services.

ABU hosts A26 
Global Shortwave 
Coordination 
Conference
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ABU Sports has successfully secured the broadcast rights for 
the Milano‑Cortina 2026 Winter Olympic Games, marking a 
significant achievement in its mission to bring world-class 

sporting events to audiences across the Asia-Pacific region. Through 
this agreement, ABU member broadcasters including IRIB-Iran, 
LNTV-Laos, TVTM-Turkmenistan, and RTB-Brunei will be able to 
deliver comprehensive coverage of the Games, providing viewers 
with access to live competitions, highlights, and exclusive features.

This milestone underscores ABU Sports’ dedication to expanding 
the reach of premier international sporting events, ensuring that 
audiences in diverse markets can enjoy high-quality sports content 
regardless of geographic or technical constraints. By facilitating the 
distribution of Olympic programming to its member networks, ABU 
Sports continues to strengthen regional collaboration, support the 
development of local sports broadcasting, and promote the spirit 
of global sporting excellence.

With the Milano‑Cortina 2026 Winter Olympics set to captivate 
fans worldwide, ABU Sports’ strategic partnership with its member 
broadcasters ensures that the thrills, stories, and achievements of 
the Games will be accessible to millions, reinforcing its position as 
a leading sports content distributor in the Asia-Pacific.

ABU Sports Secures 
Broadcast Rights 
for Milano-Cortina 
2026 Winter 
Olympics
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ABU Sports Partners with 
World Digital Sports Alliance 
to Strengthen Collaboration

The ABU Sports Department held a meeting with the World 
Digital Sports Alliance (WDSA) during DBS 2026 in Kuala-
Lumpur.

The meeting marks a significant step in strengthening collaboration 
within the evolving digital sports landscape. Discussions highlighted 
potential areas of cooperation, including WDSA’s involvement in 
selected components of the ABU Sports Media Conference (SMC).

WDSA, headquartered in Hong Kong with a secondary base in 
Chongqing, brings expertise in digital sports development. The 
collaboration reflects ABU’s continued efforts to build strategic 
partnerships that enhance the role of broadcasting within the global 
sports ecosystem.

To formalise the partnership and sets the foundation for future joint 
initiatives aimed at advancing innovation in sports broadcasting 
and digital engagement the official signing of a Memorandum 
of Understanding (MoU) between the two organisations will be 
held during the ABU Sports Media Conference Chengdu 2026 in 
Chengdu on 15 May 2026.
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Rethinking Sports Media 
Rights in Asia: A Conversation 
with ABU Sports

As the media landscape continues to evolve, 
so too does the way sport is distributed, 
accessed, and valued across Asia. To 

better understand these shifts, the editorial team 
sat down with the Sports Department at the Asia-
Pacific Broadcasting Union to explore the current 
realities of sports media rights in the region, the 
challenges faced by broadcasters, and what can 
be done moving forward. 

Leading the conversation was Director of Sports, 
Cai Yanjiang, who shared candid insights into the 
growing complexities of the market and the urgent 
need for a more coordinated approach. 

Q: What are the key challenges currently 
shaping sports media rights in Asia? 
One of the most pressing challenges today is 
the increasing uncertainty in the media rights 
market. During a recent FIFA workshop attended 
by the ABU Sports team, it was noted that several 
major markets, including India, China, and even 
Malaysia, had yet to secure broadcasting rights 
for the upcoming FIFA World Cup. 

This is significant, not just from a commercial 
perspective, but in terms of audience reach. 
Events of this scale are expected to be widely 
accessible, and gaps like these highlight how 
complex and competitive the market has become. 

Continue next page >>

By Cai Yanjiang 
Director of Sports,  
Asia-Pacific Broadcasting Union 
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Q: What is driving this shift in the market? 
A major factor is the way media rights are now 
being sold and distributed. Traditionally, rights 
were often managed through a single entity 
or “gatekeeper.” Today, however, rights are 
increasingly segmented and sold across multiple 
platforms. 

This shift has contributed to a sharp increase in 
rights costs. In some cases, prices have risen by 
as much as 40 percent, or even doubled over the 
past decade. Digital platforms entering the market 
have further intensified competition, often driving 
up prices as they seek to secure premium content. 

Q: How is this impacting broadcasters and 
media organisations? 
The impact is being felt across both traditional 
broadcasters and newer digital platforms. While 
rights holders are aiming to maximise returns, 
many broadcasters are finding it increasingly 
difficult to sustain these rising costs. 

This imbalance has led to situations where even 
major broadcasting unions have struggled to retain 
rights for key events. Over time, this has affected 
access to large scale sporting events, particularly 
in markets where budgets are more constrained. 
At the same time, economic factors such as post 
pandemic recovery and broader global uncertainties 
are also influencing how organisations approach 
investments in sports rights. 

Q: What structural challenges exist within the 
region? 
There are several structural challenges that 
continue to shape the landscape. For many public 
broadcasters, securing budgets for sports rights 
remains a significant hurdle, particularly when 
rights negotiations begin several years in advance. 
In addition, limitations in marketing capabilities 
can affect how effectively broadcasters are able to 
monetise these rights. Without strong commercial 
returns, it becomes even more difficult to justify 
high acquisition costs. 

Another important consideration is the lack of 
regulatory frameworks in some markets to protect 
major sporting events as public viewing rights. 
Given the cultural and national significance of 
such events, there is an increasing need to ensure 
that they remain accessible to wider audiences. 

Q: What solutions or approaches could help 
address these challenges? 
One potential approach is greater collaboration 
across the region. The idea of a pooled or group 
acquisition model has been discussed, where 

broadcasters come together under a unified 
structure to secure rights collectively. 

This could allow for stronger negotiation power 
and more balanced cost distribution, particularly 
benefiting smaller or developing markets. 
However, achieving this would require alignment 
among stakeholders, which can be complex given 
the diversity of financial systems, priorities, and 
market conditions across Asia. 

Another key area is the need for more proactive 
engagement. Speed and responsiveness play 
a critical role in rights negotiations, and there 
is a growing recognition that broadcasters and 
stakeholders need to be more agile in their 
approach. 

Q: What role does ABU play in navigating this 
evolving landscape? 
ABU continues to play an important role in 
supporting its members through these changes. 
By facilitating dialogue, encouraging collaboration, 
and exploring new models for rights acquisition 
and distribution, ABU aims to help ensure that 
sports content remains both accessible and 
sustainable across the region. 

While the challenges are complex, they also 
present an opportunity to rethink how sports 
media rights are approached in Asia, with a 
stronger focus on partnership, innovation, and 
long term value. 

Q: What is the outlook for sports media rights 
in Asia? 
Despite the challenges, the demand for sports 
content remains strong. Sport continues to be one of 
the most powerful drivers of audience engagement, 
and its ability to connect people across borders 
remains unmatched. Moving forward, the focus 
will be on finding a balance between commercial 
sustainability and public access. This will require not 
only new strategies, but also a shared commitment 
across the industry to ensure that sport remains a 
unifying force in Asia. 

At ABU we know that the conversation around 
sports media rights in Asia is no longer just 
about cost or competition, it is about access, 
sustainability, and the future of how audiences 
experience sport. While the challenges are real, so 
too are the opportunities to rethink and reshape 
the system. With the right balance of collaboration, 
innovation, and leadership, Asia has the potential 
to lead by example.  

Because ultimately, sport in Asia is meant to be 
more than watched, it is meant to be shared.
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Training the Future. Inside the 
Momentum of the ABU Media 
Academy 
By Aswandi Amin
Manager, ABU Media Academy, 
Asia-Pacific Broadcasting Union

The future of broadcasting is moving fast. 
The question is whether talent is moving 
with it. At the 11th ABU Media Academy 

Forum Meeting, held on 9 March 2026, one thing 
became clear: the conversation is no longer about 
whether training matters. It is about how quickly 
it can scale, how deeply it can impact, and how 
effectively it can prepare broadcasters for what 
comes next.  

Bringing together representatives from across 
the Asia-Pacific, the Forum was less a routine 
checkpoint and more a reflection of momentum. 
The ABU Media Academy is not standing still—it is 
expanding, refining, and quietly becoming one of 
the region’s most active platforms for professional 
media development. 

From Activity to Acceleration 
In 2025, the Academy delivered 43 webinars, 
drawing more than 3,700 registrations and 
over 2,400 participants across the region. Over 

60 hours of learning were rolled out, covering 
everything from AI and digital transformation to 
journalism, leadership, and media law. This is not 
just scale. It is intent.The programming reflects 
a clear understanding of where the industry is 
heading. Broadcasting is no longer defined by a 
single discipline. It is a convergence of technology, 
storytelling, strategy, and speed—and the 
Academy’s content is evolving accordingly. The 
rollout of its Learning Portal and the formalisation 
of its framework signal a shift from ad-hoc training 
to something far more structured: a growing 
ecosystem for continuous learning.  

The Real  Challenge: 
Engagement, Not Access 
But scale brings its own realities. One of the 
key challenges raised at the Forum was the gap 
between registrations and actual attendance, 
alongside low response rates to feedback surveys.  

In a world where content is abundant, attention 
is the real currency. The conversation is now 
shifting from simply delivering training to ensuring 
it resonates. This is where the next phase of the 
Academy’s evolution lies—not just in reaching 
audiences, but in engaging them meaningfully. 

ABU ACTIVITIES ABU MEDIA ACADEMY
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Beyond the Screen 
There is also a growing recognition that digital 
alone is not enough. 

While online learning has enabled reach, the 
appetite for deeper, more immersive experiences 
is increasing. The potential introduction of 
physical workshops and three-day masterclasses 
hosted by member organisations signals a move 
towards a more balanced model—one that 
blends accessibility with impact. Because in 
broadcasting, some things still need to be learned 
in the room. 

A Broader Talent Landscape 
Discussions at the Forum also pointed to a shift 
in how media skills are being defined. 

The rise of open and distance learning, the 
expansion of the digital freelance economy, and 
the growing relevance of skills such as multimedia 
production, subtitling, and AI-assisted services all 
point to one reality: the talent pipeline is evolving.  
Broadcasters are no longer just building teams. 
They are building capabilities that extend beyond 
traditional roles. 

Leadership and What Comes 
Next 
The meeting also marked a moment of transition. 
Secretary-General Ahmed Nadeem acknowledged 
the contributions of outgoing Head of the Academy, 
Mr. Daniyar Tussupbek, and introduced Ms. 
Nimala Shanudapam as the incoming Head from 
April 2026.  With over fifteen years of experience in 
academic training and programme development, 
her appointment signals continuity—but also 
the next phase of growth. Alongside this, the 
introduction of the Media Leaders Forum points 
to a broader ambition: to not only train talent, but 
to shape the conversations that define the future 
of public service media.  
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The Road Ahead 
Looking forward, the direction is clear. The 
Academy aims to sustain a strong pipeline of at 
least 40 webinars annually, deepen collaborations 
with academic institutions, and expand into more 
immersive learning formats. But beyond the 
numbers, the real story is this: 

The ABU Media Academy is no longer just 
responding to change. It is building the capability 
to lead it. In an industry that refuses to slow down, 
standing still is not an option. The ABU Media 
Academy is making sure the region’s broadcasters 
do not just keep up—but stay ahead.
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Social 
Media for 
Broadcasters 
and Community 
Building

brand ambassadors who extend the organisation’s 
identity beyond the studio. The second was 
turning content into conversation by inviting 
dialogue, emotion, and reflection. The third was 
building loyalty through consistency, personality, 
and relevance. According to Daniyar, anchors, 
journalists, DJs, and social media managers must 
work as one movement, not as separate teams.

Using practical examples, he described how 
content should be warmed up through social 
platforms before broadcast, just like preparing 
ingredients before baking a cake. He stressed that 
social media marketing is built on experimentation, 
failure, learning, and adjustment, because 
audience behaviour changes daily. What works 
on Monday may not work on Friday, and success 
lies in continuous adaptation.

The session featured participant interaction, 
including sharing methods to convert television 
programmes into conversations through live 
feedback, scripting, and comment engagement. 
Daniyar acknowledged that while some interactive 
tools require cost, social media comments remain 
the most powerful and accessible channel for two-
way communication.

He later addressed YouTube as more than a 
monetisation platform, describing it as a digital 
archive that preserves organisational memory, 
brand strength, and content history. He reminded 
broadcasters to manage platforms carefully to 
avoid policy violations that could erase years of 
work.

The session concluded with a reflection on 
backstage content as a powerful engagement tool. 
Drawing from examples such as international music 
competitions, Daniyar explained how behind-
the-scenes moments humanise productions and 
deepen audience attachment. Even news anchors, 
he noted, now warm up viewers online before 
broadcasts, extending the storytelling experience.
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In today’s digital environment, broadcasters are 
no longer defined solely by what goes on air. 
Audience relationships are now built through 

continuous interaction, personal screens, and 
conversations that extend far beyond scheduled 
programming. Social media has transformed from 
a promotional add-on into a strategic space where 
trust, identity, and community are formed. For 
broadcasters across the Asia-Pacific, mastering 
this space is no longer about visibility alone, 
but about relevance, connection, and long-term 
loyalty.

The first ABU Media Academy webinar of 2026 
opened on 15 January 2026 at 2:00 PM (KL Time) 
with a warm welcome to 125 participants from 
across the Asia-Pacific, marking a new year of 
learning and professional exchange. The host 
introduced the session as a timely reflection on 
how social media now shapes broadcasting, 
strengthens audience engagement, and supports 
meaningful community building. Participants were 
reminded that social media is no longer optional 
for broadcasters, but an essential extension of 
how media organisations communicate and grow.

Daniyar Tussupbek began by framing social media 
as both a tool and a companion for broadcasters. 
Drawing from his experience in television and 
media leadership, he explained how the industry 
has shifted from fixed prime-time viewing 
to continuous, device-based consumption. 
Audiences now encounter content through 
multiple platforms before forming loyalty, creating 
what he described as a “loyalty loop” rather than 
a linear funnel. Exposure, engagement, trust, and 
return all happen in cycles.

“Social media is everything. It is a friend, a 
companion, and an additional source of various 
possibilities.”

He encouraged broadcasters to focus on three 
core pillars. The first was unlocking on-air talent as 
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B roadcasters from across the Asia-Pacific 
region took part in a webinar hosted by 
ABU Media Academy to examine how 

artificial intelligence is changing radio and 
podcast production. The webinar welcomed 102 
participants from across the Asia-Pacific region. 
In his opening remarks, Aswandi Amin noted 
that while AI tools are becoming more common, 
broadcasters must be open about how they use 
them to protect accuracy and maintain audience 
trust.

During the session, Andrew Davies, Head of 
Radio introduced a practical framework outlining 
different levels of AI use in audio, ranging from 
basic applications such as content generation 
and workflow automation to more advanced and 
aspirational models involving highly automated 
studios and end-to-end AI-driven production.

He emphasised that the framework was not 
intended as a competition, but as a guide for 
organisations to identify where they currently 
stand and what level of AI integration, they 
are comfortable pursuing.  He also reminded 
participants that AI systems are designed to sound 
convincing, which is why human checks and clear 
explanations to audiences remain essential.

The webinar highlighted practical uses of AI, 
including improving sound quality, editing audio 
by working from text, creating synthetic voices to 
increase access, producing short clips for social 
media, and turning programmes into written 
articles or summaries.

Participants raised questions about voice quality, 
language differences, and responsible use in 
official productions. The session concluded with 
a shared view that AI should support human 
creativity, ensuring that trust and the human voice 
remain at the centre of broadcasting.

ABU Media Academy 
Webinar Highlights 
Responsible AI Use 
In Radio And Audio

ABU ACTIVITIES ABU MEDIA ACADEMY
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ABU Media 
Academy 
Webinar 
Focuses 
on ESG in 
Broadcasting

The ABU Media Academy Webinar, titled 
“Talk on Understanding ESG”, was held 
on 12 February 2026, bringing together 

76 participants from across the Asia-Pacific. 
The session reflected the growing expectation 
for broadcasters to show responsibility not only 
in their content, but also in environmental and 
governance matters. As regulations and public 
expectations increase, ESG is becoming central 
to long-term credibility and resilience in the media 
industry.

Baldev Singh, CEO and Founder of Novus 
Corporate Advisory, spoke about governance, risk 
awareness and the financial impact of climate-
related disruptions. He reminded participants that 
climate events can lead to supply shortages and 
unexpected costs, which must be considered 
in planning. He also encouraged the careful use 
of AI to improve efficiency while keeping human 
judgement at the centre.

Co-Speaker, Ir. Ts. Dr. Lidyana Roslan 
(Sustainability Environment Management) 
explained how broadcasting activities such as 
studio electricity use, data centres, travel and 
outsourced productions contribute to carbon 
emissions, stressing the importance of clear and 
honest reporting.

Dr. Lester Massingham (Sustainability Leadership), 
speaking on sustainability leadership, highlighted 
the need for strong leadership and a clear sense 
of purpose when starting the ESG journey. He 
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noted that real progress begins with a change in 
mindset and a shared understanding of why the 
effort matters.

The webinar ended with a reminder that ESG is 
not a one-time effort, but something that requires 
ongoing commitment, practical steps, and shared 
responsibility across the organisation.
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ABU and TRT Academy Highlight 
the Future of Journalism in the 
Social Media Era

The Asia-Pacific Broadcasting Union  (ABU) 
held a webinar titled “The New Face of 
Journalism: Social Media Journalism”, 

bringing together 70 participants from across the 
region.

Organised by ABU Media Academy in collaboration 
with TRT Academy, the webinar session featured 
Birkan Koç, Brand Marketing Specialist at TRT. The 
webinar explored how social media is changing 
the way news is shared, understood and trusted.
Birkan explained that journalism has always 
adapted to new technology, from newspapers to 
television.

Today, social media has changed the pace and 
direction of news. Stories now appear directly in 
people’s feeds rather than waiting to be found. He 
stressed three key points for journalists: make sure 
stories are seen, they are clear, and trustworthy. 
Showing sources clearly and checking information 
carefully, are more important than ever, he said.

The session also highlighted the growing influence 
of digital platforms over what audiences see. 
While social media offers wider reach, it also 
brings challenges.

The webinar concluded with a clear message: 
technology may change, but accuracy, clarity and 
public trust remain at the heart of good journalism.

ABU ACTIVITIES ABU MEDIA ACADEMY
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Reframing 
Broadcasting 
in the Digital 
Age: A Legal 
Perspective 
from Asia-
Pacific
By Dr Seemantani Sharma
Manager Regulatory, Legal & IP Services,  
Asia-Pacific Broadcasting Union

broadcasting law, at least in formal terms. This 
has prompted regulators across Asia-Pacific to 
reconsider whether the legacy definitions remain 
fit for purpose. 

In India, this transition is particularly visible. While 
broadcasting has historically been governed 
through sector-specific frameworks such as 
cable television regulation, recent developments 
signal a shift toward a broader conception. The 
Information Technology Rules, 2021 introduced the 
category of “publishers of online curated content” 
to capture OTT platforms. More significantly, the 
draft Broadcasting Services Bill, 2023 proposes to 
explicitly include OTT services within the definition 
of “broadcasting services.” This marks a decisive 
move from a technology-based definition toward 
a content-centric and audience-centric approach. 

Singapore presents a more calibrated model. 
Broadcasting is regulated through a licensing 
framework administered by the Infocomm 
Media Development Authority (IMDA), with clear 
obligations imposed on traditional broadcasters. 
OTT platforms, while not formally classified as 
broadcasters, are nonetheless subject to content 
regulation, classification requirements, and 
takedown obligations. The result is a functional 
equivalence: OTT services are increasingly 
regulated in ways that mirror broadcasting 
standards, even if the legal definitions have not 
been fully harmonised. 

The concept of “broadcasting” is undergoing 
a profound transformation. Historically 
anchored in spectrum-based transmission 

and linear programming, broadcasting is now 
being reshaped by digital convergence, the rise 
of on-demand services, and the global expansion 
of over-the-top (OTT) platforms. From a legal and 
regulatory standpoint, this shift is particularly 
evident across the Asia-Pacific region, where 
jurisdictions are actively reassessing how 
broadcasting should be defined, regulated, and 
distinguished from adjacent forms of media 
delivery. 

Traditionally, national laws have defined 
broadcasting through three core elements: the 
transmission of content to the public on a one-to-
many basis, the use of dedicated infrastructure 
such as terrestrial spectrum, satellite, or cable, and 
the provision of linear, scheduled programming 
determined by the broadcaster. This “push model” 
formed the backbone of broadcasting regulation 
for decades and justified distinct licensing 
regimes, public interest obligations, and spectrum 
allocation frameworks. 

However, technological evolution has disrupted 
these foundations. OTT platforms now deliver 
audio-visual content to mass audiences at 
scale, often rivaling or surpassing traditional 
broadcasters in reach and influence. Yet they 
operate outside the conventional parameters of 

Continue next page >>
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For regional organisations such as the Asia-Pacific 
Broadcasting Union (ABU), this evolution presents 
both a challenge and an opportunity. The challenge 
lies in navigating fragmented regulatory landscapes 
and ensuring that legacy broadcasters are not 
disadvantaged by asymmetrical obligations. The 
opportunity, however, lies in shaping a forward-
looking understanding of broadcasting, one 
that recognises functional equivalence across 
platforms while preserving core public interest 
values. 

In this emerging paradigm, the defining question 
is no longer how content is delivered, but how 
it is experienced. If a service reaches the public 
at scale, shapes public discourse, and performs 
the societal role traditionally associated with 
broadcasting, it is increasingly likely to be 
regulated as such. The law, in this sense, is 
catching up with reality. Broadcasting, therefore, 
should be understood not as a fixed legal category 
tied to specific technologies, but as an evolving 
concept one that reflects the changing ways in 
which societies produce, distribute, and consume 
audio-visual content in the digital age.

Australia adopts a layered regulatory structure. 
The Broadcasting Services Act 1992 continues 
to govern traditional broadcasting, while separate 
frameworks address online content and digital 
platforms. Rather than collapsing distinctions 
between broadcasting and internet services, 
Australia has expanded its regulatory perimeter 
to ensure that emerging forms of content delivery 
are captured through parallel mechanisms. This 
reflects a pragmatic recognition of convergence 
without abandoning established legal categories. 

Japan, by contrast, maintains a relatively clear 
doctrinal distinction. Under its Broadcast Act, 
broadcasting is defined as transmission intended 
for direct public reception, typically using spectrum-
based infrastructure. Internet-based services 
are generally treated under telecommunications 
law. Nevertheless, the growing prominence of 
OTT platforms has intensified policy discussions 
whether this distinction can be sustained in the 
long term. 

China represents a more integrated and state-
centric approach. Broadcasting and audio-
visual services are tightly regulated, with 
licensing requirements extending to internet-
based platforms. OTT services are effectively 
incorporated into a broader “online audio-visual 
broadcasting” ecosystem, ensuring that they are 
subject to oversight similar to traditional media. 
While terminology may differ, the regulatory 
outcome is clear: OTT platforms are treated as 
part of the broadcasting landscape. 

Taken together, these national approaches 
reveal a broader regional pattern. First, there is a 
discernible shift from technology-based definitions 
of broadcasting toward functional definitions 
centred on the dissemination of content to mass 
audiences. Second, the traditional distinction 
between linear (“push”) and on-demand (“pull”) 
services is becoming less decisive, as OTT 
platforms achieve levels of scale and societal 
impact comparable to broadcast television. Third, 
and most importantly, there is an increasing 
recognition (whether explicit or implicit) of OTT 
platforms as broadcasters, or at least as entities 
that warrant equivalent regulatory treatment. 

This does not imply full convergence. Legal 
frameworks across Asia-Pacific remain diverse, 
reflecting different policy priorities, market 
structures, and governance models. Yet the 
direction of travel is clear. Broadcasting is no 
longer confined to spectrum or scheduling; it is 
evolving into a broader concept encompassing all 
forms of mass audio-visual communication. 

Photo: Tingey Injury Law Firm
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Content 
Sharing in 
Asia-Pacific 
Broadcasting: 
Rights, Usage, 
and Legal Best 
Practices

In today’s rapidly evolving media environment, 
content flows across borders, platforms, and 
audiences at unprecedented speed. What was 

once confined to national broadcasting schedules 
now circulates freely through digital networks, 
social platforms, and content exchange systems. 
For broadcasters across the Asia-Pacific, this shift 
has made content sharing both an opportunity 
for collaboration and a growing legal and ethical 
responsibility. Understanding how rights, usage, 
and attribution function in this landscape has 
become fundamental to sustaining trust and 
regional cooperation.

The session opened on 26 January 2026 with a 
New Year welcome delivered by Aswandi Amin, 
Manager of ABU Media Academy, to 42 participants 
from across the Asia-Pacific. In setting the tone 
for the discussion, he underscored the growing 
importance of content sharing as broadcasters 
increasingly operate across terrestrial, digital, and 
online platforms, highlighting the need for a clearer 
understanding of licensing, rights, and ethical use 
as content continues to move faster and reach 
wider audiences across the region.

Dr. Seemantani  began by explaining why ABU 
chose to focus on content sharing rather than 
copyright fundamentals alone. Many ABU 
members are involved in co-productions, licensing 

Continue next page >>
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a source removes legal liability. She emphasised 
that permission and licensing remain essential, 
particularly when sharing content across platforms 
or regions.

Using case-based examples, she distinguished 
between low-risk and high-risk content sharing 
within ABU networks. Original footage with all 
third-party rights cleared was encouraged for 
sharing, while repurposed social media content 
was highlighted as high-risk, especially within 
regional exchange platforms.

Participant engagement featured prominently 
during the Q and A session, with a question from 
Latifa prompting a focused discussion on social 
media impersonation. Dr. Seemantani explained 
that impersonating celebrities or public figures 
online constitutes a breach of image rights or 
the right of publicity, and that enforcement often 
depends on the scale of impact, including financial 
gain and reputational risk. Other questions touched 
on the duration of copyright protection, the use 
of contemporary music on social media, content 
from conflict zones, and the purpose of takedown 
requests.

The session concluded with a reminder that ABU 
provides guidelines, templates, and direct legal 
support to help members navigate rights usage 
responsibly, encouraging broadcasters to seek 
guidance early when uncertainty arises.

arrangements, and regional exchange networks, 
where broadcasters may act simultaneously as 
creators, users, contributors, and facilitators. In this 
collaborative environment, rights management can 
no longer be treated as a purely legal compliance 
exercise.

“Copyright should no longer be seen only as a 
legal issue, but as an ethical issue, because ABU 
as an organisation is built on trust.”

She traced the industry’s shift from largely domestic 
and terrestrial models to cross-border, multi-platform 
distribution, noting how misunderstandings around 
licensing terms, attribution, and editing rights can 
quickly lead to legal and reputational risk. A key 
focus was moral rights, particularly the right of 
attribution and the right of integrity. Even when 
content is licensed, she stressed, broadcasters 
must respect the creator’s original intent and avoid 
edits that distort meaning.

Dr. Seemantani cautioned broadcasters against 
common pitfalls, including the belief that social 
media content can be reused freely or that crediting 



49

FUTURE EVENTS

What’s 
Next for 
Broadcasting: 
A Look Ahead 
at ABU’s 2026 
Line-Up 

I f the conversations at DBS 2026 made one 
thing clear, it is this: the future of broadcasting 
will not be shaped in isolation. It will be shaped 

through collaboration, shared learning, and a 
willingness to confront change head-on. As the 
Asia-Pacific Broadcasting Union moves further 
into 2026, its calendar reflects exactly that. Not 
just a series of events, but a deliberate roadmap 
designed to support Members through one of the 
most transformative periods the industry has ever 
experienced. 

Following the momentum of the Digital 
Broadcasting Symposium 2026, which brought 
together broadcasters, technologists, and industry 
leaders from across the region, ABU’s upcoming 
events continue the conversation — this time with 
sharper focus and deeper intent. 

From Insight to Action: Strengthening Industry 
Dialogue 
The next phase of ABU’s calendar places strong 
emphasis on industry-specific collaboration. The 
ABU Sports Media Conference Chengdu 2026, 
taking place from 14 to 16 May, will bring together 
sports broadcasters and media professionals to 
explore emerging trends, rights management, and 

Continue next page >>
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Meanwhile, the Pacific Media Partnership 
Conference 2026, held in Papua New Guinea, 
will focus on strengthening regional media 
ecosystems and amplifying voices that are often 
underrepresented in global discourse. 

Confronting the Big Questions: AI, Climate, 
and Responsibility 
As the industry navigates increasingly complex 
challenges, ABU’s mid-year events take a more 
focused and future-facing approach. The ABU 
AI Forum 2026, held alongside the ABU Media 
Summit on Climate Action and Disaster 
Prevention, reflects a growing recognition that 
technology and responsibility must go hand in 
hand. 

In a region increasingly affected by climate-related 
emergencies, these conversations are no longer 
optional. They are essential. 

More Than Events. A Platform for Progress. 
What ties these events together is not just their 
diversity, but their direction. Each one addresses 
a different facet of the same reality: an industry 
in transition. Whether it is redefining content 
strategies, strengthening public trust, embracing 
new technologies, or building more resilient 
media systems, ABU’s 2026 calendar is designed 
to equip its Members with the tools, insights, 
and connections needed to move forward with 
confidence. 

Because the role of ABU has never been just 
about bringing people together. It is about moving 
the industry forward. 

And if DBS 2026 was about asking the right 
questions, then what lies ahead is about finding 
the answers together.

FUTURE EVENTS

the evolving business of sports content across 
multiple markets. 

At the same time, initiatives such as the ABU T4P 
Media Awards continue to reinforce the role of 
media in driving meaningful change, recognising 
storytelling that contributes to planet, people, and 
peace. 

Where Content Takes Centre Stage 
A standout in ABU’s 2026 calendar is CON-FEST, 
the Union’s flagship content festival that brings 
together creators, producers, and storytellers from 
across the Asia-Pacific. Designed as a dynamic 
platform for the creative community, CON-FEST 
goes beyond traditional conferences. It is where 
ideas are tested, formats are challenged, and 
new approaches to storytelling are explored. 
Bringing together video, audio, and digital content 
creators, the festival combines talks, discussions, 
and hands-on workshops led by some of the 
industry’s most innovative voices.  

What makes CON-FEST particularly significant is 
its ability to bridge creativity and strategy. By uniting 
key initiatives such as TV-CON, RadioSonic, and 
ABU Digital under one platform, it creates a space 
where content is not only discussed, but actively 
shaped.  In a time where content is competing 
across platforms, formats, and borders, CON-
FEST represents something critical for the region 
— a space to rethink what content should look 
like, and more importantly, what it should mean. 

Building Capability Across the Region 
Beyond flagship events, ABU’s calendar reflects 
a deeper commitment to capacity building and 
collaboration. Longstanding initiatives such as the 
ABU Children’s Drama Co-Production and the 
CARE series continue to bring Members together 
in collaborative storytelling, strengthening both 
creative capabilities and regional ties. 

Our appreciation further goes to the ABU 
Secretariat and the Directors for their guidance, 
collaboration, and dedication throughout this 
process. 

This publication reflects the collective efforts of 
the ABU community, and we are grateful for the 
continued support in strengthening collaboration 
and knowledge sharing across the Asia-Pacific.

A Note of Appreciation
The Asia-Pacific Broadcasting Union expresses its 
sincere appreciation to its Members, contributors, 
and partners for their invaluable support in the 
production of this issue. 

We extend our gratitude to our Members for 
their continued engagement and for sharing 
perspectives that enrich this publication. We also 
wish to thank our contributors for their thoughtful 
insights and commitment to advancing discourse 
within the broadcasting community. 
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